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To Our Stakeholders:

Around the world, demand for lightweight, 
strong and infinitely recyclable aluminum 
is growing fast. With our innovative, high-
recycled-content products and unmatched 
global footprint, Novelis is uniquely 
positioned to meet that demand and provide 
value to our customers across our core 
markets of beverage can, automotive and 
high-end specialties.

Our strategy is focused on capturing growth 
in the premium flat rolled products (FRP) 
market, while maximizing the amount of 
recycled material we use in our products. 
Our commitment to sustainability has helped 
make Novelis the world leader in aluminum 
rolling and recycling today, and it will be a 
key part of maintaining our leadership in  
the future.

Our FY15 Progress

The past several years have been a period  
of rapid expansion for our company.

We’ve invested approximately $2 billion 
to dramatically expand our production 
capacity and our recycling operations. 
These investments allowed us to achieve 
record total shipments in fiscal year 2015 
(FY15), including growing our automotive 
shipments by nearly 30% compared to the 
prior year. They also enabled us to finish out 
FY15 at a record 53% recycled content rate 
– a 10 point jump in just two years – for an 
average of 49% recycled inputs for the year. 

During FY15, we opened the world’s 
largest and most technologically advanced 
aluminum recycling center in Nachterstedt, 
Germany. We expanded our portfolio of 
certified, high-recycled-content products 
with the introduction of evercycle™ 
specialty sheet for food containers. And we 
debuted a new, high-recycled-content alloy 
– designed jointly with Jaguar Land Rover – 
for the automotive industry. 

In addition, we continued to make 
our manufacturing processes more 
environmentally sustainable and efficient. By 
the end of FY15, we had decreased both our 
energy intensity and water intensity by 22% 
compared to our FY07–09 average baseline, 
while reducing our greenhouse gas (GHG) 
emissions by 13% over that same time period.

We are extremely proud of what we achieved 
last year, but we also faced challenges. Most 
fundamentally, we were deeply saddened 
by the loss of two of our colleagues caused 
by fatal accidents in our plants. While we 
improved our overall safety performance in 
FY15, our most important responsibility is to 
make sure every one of our employees and 
contractors goes home safely at the end of 
every shift. As a result, we have redoubled 
our focus on recognizing and preventing 
the most serious of incidents.

Letter from Our Chief Executive Officer
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“Our commitment to 
sustainability has helped 
make Novelis the world 
leader in aluminum rolling 
and recycling today”
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On a personal note, after nine years with 
Novelis, this year I took on a new role within 
the company. I am honored to lead this great 
organization, and to work with so many 
exceptionally talented, dedicated and hard-
working people around the world. I believe 
there are immense opportunities ahead for 
Novelis, and I look forward to working alongside 
my colleagues to seize them.   

Steve Fisher
President and Chief  
Executive Officer

Particularly given ongoing market headwinds, our 
priority now is ensuring that we are maximizing 
the performance and efficiency of our new assets 
and delivering the quality that our customers 
expect – every time, in every product we make. 

Heightening our efforts in operational excellence 
will translate into a more moderated pace of 
investment in the near term, and likely more 
moderated progress toward some of our 
sustainability goals. As we improve the efficiency 
of our existing assets – and as our new recycling 
center in Germany reaches optimum operational 
capacity – we will continue to see an increase 
in our recycled content rate. In 2011, we set out 
an extremely ambitious vision to achieve 80% 
recycled inputs by 2020. We have made, and 
we will continue to make, significant progress 
toward this goal. However, as we slow our pace 
of investment, we are unlikely to reach it within 
that timeframe.

We are confident that our strategy is sound and 
the fundamentals of our business are strong. 
Our focus on increasing recycled inputs will 
continue to drive cost benefits and strengthen 
the resilience of our supply chain. Our emphasis 
on sustainability will continue to be a key 
differentiator and a source of competitive 
advantage in the markets we serve.  

Looking Ahead 

We are entering FY16 at a transition point in Novelis’ journey. After a period of rapid 
investment and significant organizational change – in which we laid out an ambitious 
sustainability vision, took steps to reshape our product portfolio, and dramatically 
expanded our production and recycling capacity – we are now intensifying our focus 
on driving operational excellence in all we do.

Capturing Opportunities Novelis Sustainability Report 2015                 3



Capturing Opportunities Novelis Sustainability Report 2015                 4

Overview Strategy Sourcing Manufacturing Customers Consumers About This Report

Contents

30
Manufacturing

32  Environment, Health 
and Safety Management 
Systems

33  Our Environmental 
Performance

46 Our People
52  Our Communities

74
About This Report

74 Scope and Boundaries
74  Reporting Period
74  Assurance
75  The Global Reporting 

Initiative Index
81  UNGC Communication on 

Progress Index
83  Awards and Recognition

58
Customers

59  Collaborating to Increase 
Recycled Inputs

60  Sector Feature:  
Beverage Cans

62  Sector Feature: Automotive
64  Sector Feature: Specialties

66
Consumers

68  Post-Consumer Recycling  
Around the World

69  Efforts to Increase  
Post-Consumer Recycling

73  Consumer Viewpoints  
on Sustainability

73  Product Safety and Health

8
Strategy

9  Mainstreaming Recycling 
12  Our Operating Environment and 

Business Performance
15  Sustainability Strategic Objectives 

and FY15 Performance
16 Materiality
17  Stakeholder Engagement  

and Partnerships
21  Sustainability Management  

and Governance

22
Sourcing

24  Our Global 
Recycling 
Strategy 

25  Responsible 
Sourcing

26  What We’ve 
Achieved and the 
Challenges Still 
Ahead

2
Overview

2  Letter from Our Chief 
Executive Officer

5  Performance Summary
6 About Novelis
7 Our Key Market Segments 

This sustainability report, our fifth, reviews our progress at each life cycle stage 
of our business: sourcing, manufacturing, customer use and product end-of-life 
with consumers. We have aligned this report to conform to the G4 Sustainability 
Reporting Guidelines of the Global Reporting Initiative (GRI) at the Comprehensive 
level. See About This Report (p. 74) for an abbreviated GRI index and more 
information about the report’s scope and boundaries.  
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Performance Summary

In 2011, we established a set of corporate-wide sustainability targets – using the average of FY07-09 
as the baseline where relevant – and we have made solid progress toward most of these goals. 

In FY16, the midway point of our 10-year journey toward our 2020 targets,  
we will assess whether we need to adjust any of our existing targets,  
or add any new ones, based on our learning to date and any relevant  
changes within our company or operating environment.

GHG emissions 
M mt

Halve our absolute amount  
(Scope 1, 2 and 3)

FY14 FY15 FY20
Target

FY07–09
Average

 

21 1817 11

Key 

K = thousand M = million
mt = metric tons m3 = cubic meters
GJ = gigajoules GHG = greenhouse gas

FY14 FY15 FY20
Target

FY07–09
Average

 

3.7 2.92.9 2.7

Water usage 
m3/mt

Reduce by 25% per metric ton of sales

FY14 FY15 FY20
Target

FY07–09
Average

 

30 4946 80

Recycled metal 
content %

80% by 2020

FY14 FY15 FY20
Target

FY07–09
Average

 

12.4 9.79.5 7.6

Energy usage  
GJ/mt

Reduce by 39% per metric ton of sales

100% of operations have implemented 
local community engagement process

Community

Employee and supplier codes rolled out, 
process in place for noncompliance 

Code of 
Conduct

FY14 FY15 FY20
Target

FY07–09
Average

 

63.1 61.862.1 0

Landfill 
K mt

Zero landfilled waste

FY14 FY15 FY20
Target

FY07–09
Average

 

1.01 0.850.99 0
Performance Summary Chart:
[Flag: Let’s update last year’s graphic (below) by deleting 
the FY12 data and adding in FY14 data, and adjusting 

is:]

is not trending in a positive direction)

o   Recycled metal content: 46 (keep the arrow pointing 
forward)]

o   Energy usage: 9.5 GJ/mt (keep arrow going forward)

o   Water usage: 3.0 m3/mt (keep arrow going forward)

o   GHG emissions: 17M mt (keep arrow going forward)

of increases, I think we need a backward arrow here 
instead of the equals sign)

o   Safety: .99 (again, since we have two successive years 
of increase, I suggest changing the equal sign to a back-
ward arrow)

o   Community: same as last year

o   Code of Conduct:  same as last year

o   Employees: percentage for FY14 still TBD

Zero recordable cases per 200,000  
hours worked

Safety

FY14 FY15 FY20
Target

FY07–09
Average

 

NA 4046 100

World-class leadership development 
program, benchmarked in the top  
10% of companies 

100% of eligible employees receive  
annual performance feedback

Employees  
%

FY14 FY15 FY16
Target

FY11  

$1.1 $0.90$0.89 >$2

Profitability  
Billion

Approximately double FY11 
adjusted EBITDA by FY16

The profitability target was set in 2011  
and will not be met by FY16.
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About Novelis

Novelis Inc. is the global leader in aluminum rolled  
products and the world’s largest recycler of aluminum. 

1 As of March 31, 2015.
2  The regional totals do not sum to the overall total due to a category of net sales not included here called “Eliminations and Other.” See pp. 127 and 

128 of our FY15 Form 10-K for detail.

Key Facts and Figures for FY151

We are present in 

11 countries on  
4 continents

We have 

11,560
employees

In FY15 we reported 

$11.1 billion
of net sales2

We have 25 plants, and 
in FY15 we shipped 

3,050 kt
of aluminum FRP  

North 
America 
Atlanta, 
Georgia, USA 
(GHQ, RHQ)
Kennesaw, 
Georgia, USA 
(GRTC)

$3.5  
billion

3,210
(304 employees 
in GHQ and 
GRTC)

Eight 
plants 
(including three 
with recycling 
operations) 

South 
America 
São Paulo,  
Brazil (RHQ)

$1.9  
billion

1,490

Two  
plants 
(including one 
with recycling 
operations)

 
Europe
Zurich, 
Switzerland 
(RHQ)

$3.8  
billion

4,890

Ten  
plants 
(including four 
with recycling 
operations)

 
Asia
Seoul,  
South Korea 
(RHQ)

$2.3  
billion

1,970

Five  
plants 
(including three 
with recycling 
operations)

GHQ  Global Headquarters
GRTC  Global Research & 

Technology Center
RHQ  Regional Headquarters
kt Kilotons

We sold our remaining smelter in FY15, so we are now solely an 
aluminum converter (converting aluminum ingots into FRP) and 
recycler. We supply premium aluminum sheet and foil products 
to the transportation, packaging, construction, industrial and 
consumer electronics markets throughout North America,  
South America, Europe and Asia. Novelis is part of the Aditya Birla 
Group, a multinational conglomerate based in Mumbai, India.
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Our Key Market  
Segments 

Novelis’ business breaks down by market 
segment as follows (as measured by FRP 
shipments in FY15).

About Aluminum 

Primary aluminum is made using a 
two-step process: first by extracting 
alumina from the mined substance 
bauxite, and then by putting the 
alumina through the energy-intensive 
process of smelting. Aluminum is highly 
valued for its light weight, strength and 
wide variety of end uses, as well as 
its inherent sustainability properties. 
Aluminum can be infinitely recycled, 
meaning the quality is not degraded in 
the recycling process. In the process, 
aluminum scrap is shredded and 
de-coated, re-melted and cast into 
ingots. The ingots are then converted 
in rolling mills into huge coils of 
aluminum sheet of varying thicknesses. 
Recycling aluminum has tremendous 
environmental benefits – it avoids  
95% of the energy use and GHG 
emissions associated with primary 
aluminum production.

15% Other
This category 
includes 
aluminum for  
foil and other 
light-gauge 
products.

63% Can
Aluminum cans 

have long been a top 
packaging choice 

for both beverages 
and foods. Cans are 
light, stackable and 

use space efficiently, 
and as such are 
convenient and  

cost-effective  
to ship.

11% Automotive
Automakers are increasingly 
turning to aluminum for vehicle 
structures as well as body 
panels, side walls, doors, hoods, 
trims and other applications. 
Aluminum components 
are lighter weight and thus 
deliver better fuel economy 
and improved emissions 
performance compared  
to traditional metals.

11%  
High-End 
Specialties
Specialty applications for 
Novelis aluminum include 
consumer electronics such as 
smartphones, tablets, laptops, 
e-readers and flat-screen TVs; 
architecture and building 
materials; transportation 
applications in vehicles 
other than cars; industrial 
equipment; heating and 
cooling systems, and more.
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Why use recycled content?

Sustainability is central  
to Novelis’ business.
In FY15, we grew both our total 
shipments of aluminum FRP and  
the recycled content in our products  
to record levels. 

As the world’s largest recycler of 
aluminum and producer of FRP, Novelis 
is leveraging aluminum’s unique 
properties to meet the needs of our 
customers, while also providing them 
with solutions to reduce the risks 
associated with growing global  
carbon constraints. 

For example, as a result of our 
collaborative efforts with our 
automotive customers, the use of 
aluminum rolled products in the 
automotive sector continues to grow 
at an accelerating pace – and the result 
is more fuel-efficient vehicles. In the 
past few years, Novelis has significantly 
increased our automotive capacity to 
meet growing demand, while at the 
same time we have nearly doubled  
our capacity to recycle aluminum.

St
ra

te
g

y

avoided 

of the energy use  
and GHG emissions 
associated with  
primary aluminum 
production are



Overview Strategy Sourcing Manufacturing Customers Consumers About This Report

Capturing Opportunities Novelis Sustainability Report 2015                 9

Mainstreaming  
Recycling

Since embarking on the effort to transform 
our company in 2011, Novelis has made solid 
progress, firmly establishing our company as 
the leading recycler of aluminum in the world 
and increasing our recycled inputs to 49% in 
FY15, up from 33% in FY11. By the last quarter 
of FY15, we had achieved a run rate of 53% 
recycled content.

Achieving our strategy requires collaboration 
within our industry, as well as building the 
network needed to optimize the concept 
of the circular economy. A central tenet of 
this approach is a recognition that making 
products that are recyclable is not sufficient 
on its own; equally important is actively 
working to ensure that those products are 
actually recycled and then used in products 
that continue the cycle.

Recyclable Recycledand

End-of-Life 
Collection

Figure 1: A Means to a Beginning 

Primary 
Aluminum

 
Waste

Novelis 
Fabrication

Sc
ra

p

Customer 
Production

Consumer 
Use

Ingot 
Casting

Novelis Recycling 
Operations & 
Processing
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Playing a Key Role 

As the leading low-carbon 
aluminum maker, we are advancing 
the efficiency of material usage on 
a scale and magnitude not seen 
to date, and within a sector that 
is central to global economic and 
industrial activity. 

We estimate, in fact, that 

one in every four 
aluminum beverage cans sold  
globally1 is recycled by Novelis

1 (excluding China)

Clearly, aluminum is not a 
niche product – and Novelis 
is not a small player. That 
means that the actions we are 
taking on sustainability have a 
truly meaningful ripple effect, 
creating real and substantial 
value for our customers, our 
end consumers, the economy, 
the environment and society. 

In FY15, we shipped 

more than 3,000  
metric kilotons 
of flat rolled aluminum, which was used in a 
broad range of products – from beverage cans 
to automobiles and electronics to buildings

Our flat rolled aluminum is used by

hundreds of millions 
of consumers around the world every day 

Novelis is both the single  
largest buyer – and the single 

biggest recycler 
– of aluminum in the world
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Business Drivers

We believe the business case for the circular model 
is clear, led by significantly improved supply chain 
efficiency and continuity. The new model means 
we are less reliant on third-party primary aluminum 
producers and have reduced our reliance on carbon-
intensive primary aluminum. By collecting aluminum 
scrap and recycling it into sheet ingot for use in 
our own operations, we are better able to manage 
and anticipate costs and make reliable projections 
about incoming metal shipments. In short, we are 
increasingly self-sufficient and in control of our  
supply agenda.

The sustainability benefits of the circular model are 
also abundantly clear. The vast majority of energy 
used and GHGs emitted that are associated with FRP 
are a consequence of the production of the primary 
metal, rather than the transformation of the metal  
into coils. 

With our customers increasingly 
focused on sustainability, the low-
carbon nature of Novelis aluminum 
is a valuable differentiator.  

in FY15, Novelis has cut our 
absolute GHG emissions by 13% 
in five years, while increasing 
aluminum production by 5% 
over the same period

By making our  
products using nearly

recycled metal

p. 18
Partnering 
with external 
organizations

Participating in 
initiatives

We are very proud of what we have  
achieved so far.
We recognize, however, that we cannot achieve our vision for a circular economy on our 
own. Rather, it will require collaboration among a broad range of stakeholders and partners 
– from our customers, brand holders and others in our industry, to nongovernmental 
organizations, policymakers and more. Truly closing the loop requires working to shape 
and shift policies, practices and behaviors that are outside our direct sphere of control – 
particularly related to post-consumer recycling, scrap collection infrastructure, consumer 
product design, and recycling and climate policies. That’s why we are partnering with a 
variety of external organizations and participating in a number of initiatives to advance these 
common objectives (see p. 18). 



Capturing Opportunities Novelis Sustainability Report 2015                 12

Overview Strategy Sourcing Manufacturing Customers Consumers About This Report

Our Operating Environment 
and Business Performance

Global demand for aluminum FRP continues  
to increase, driven by long-term economic  
growth in emerging markets, as well as by  
sustainability drivers such as climate change,  
rising energy demands and natural resource  
scarcity. The inherent properties of aluminum  
– strong, malleable, conductive, infinitely  
recyclable and lightweight – mean that  
substituting aluminum for other materials  
has the potential to meet demanding  
performance requirements, while also  
reducing energy use and GHG emissions. 

Since 2011, Novelis has 

tripled
its automotive
sheet capacity

The largest growth is concentrated 
in the automotive sector, where car 
manufacturers are significantly increasing 
their use of aluminum as a means of 
lightweighting vehicles. Reducing vehicle 
weight is a key enabler for achieving the 
fuel-efficiency increases that consumers 
are demanding and governments around 
the world are mandating. 

Economic growth and material substitution 
continue to drive increasing demand 
globally. In the beverage can market 
in North America, however, declining 
consumer demand for carbonated soft 
drinks has led to slowing demand for 
aluminum can sheet in that region.

of the energy – and generates  
just 5% of the associated  
GHG emissions – compared to 
producing primary aluminum

The benefits are all the more 
pronounced when recycled 
aluminum is used, since recycling 
aluminum requires just
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1

3

4

2

1  North America: 

Oswego
Three automotive 
continuous annealing 
solution heat-treatment 
(CASH) lines

Automotive CASH line #3 

The first two lines at  
our Oswego facility  
are producing at full 
capacity, with a third 
line currently being 
commissioned.

4   Asia: 

Changzhou
Automotive CASH line

We opened a new plant in Changzhou, 
China – that country’s first 
manufacturing facility dedicated to 
producing heat-treated aluminum sheet 
for the automotive industry.

2   Europe: 

Nachterstedt 
Recycling plant 

CASH Line #2 

We opened the world’s 
largest and most 
technologically advanced 
aluminum recycling center  
in Nachterstedt, Germany  
(see p. 28).

Positioning Novelis to Meet Demand 

Since 2011, Novelis has made approximately $2 billion 
in capital investments in strategic locations to position 
the company to meet the growing demand for 
premium aluminum FRP. Our investments have been 
focused on expanding our recycling operations and 
production capacity to serve the automotive, beverage 
can and high-end specialties markets. 

Our expansion strategy has been focused, 
in particular, on increasing our capacity to 
serve the fast-growing automotive sector, to 
which Novelis is the world’s leading supplier 
of aluminum sheet.

Recently Completed and Ongoing Expansion Projects in FY15

3  South America: 

Pinda 
Can coating

Recycling

We concluded an expansion of our 
Pindamonhangaba (Pinda) recycling 
center in Brazil and installed a new 
can coating line.

p. 28
Nachterstedt 
recycling center
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Market Factors  

In FY15, Novelis achieved record total 
shipments and drove benefits from 
expanding low-cost recycling capabilities 
worldwide. Our profitability (as measured by 
adjusted EBITDA) grew 2% compared to the 
year prior. The increase was primarily driven 
by higher shipments, a favorable product mix 
due to a strategic shift to grow automotive 
shipments and cost benefits from using a 
higher percentage of recycled metal inputs. 

Partially offsetting these gains were higher 
costs associated with the startup and support 
of new capacity, lower pricing in some Asian 
markets and unfavorable foreign exchange 
and metal price lag. In addition, the aluminum 
FRP industry in Asia is experiencing structural 
overcapacity, led by significant new capacity 
being added in China, which has put 
downward pressure on prices. 

The long-term trends driving demand for 
aluminum FRP are firmly established, and 
the investments we’ve made are positioning 
Novelis to meet and capitalize on that 
demand. While these market factors and 
other economic headwinds have delayed 
our return on investment, we remain 
confident that our strategy is sound and 
serves as a valuable competitive advantage 
for our company. 

We are already generating cost benefits 
from using increased recycled content. 
In addition, as new producers in Asia and 
elsewhere enter the FRP market with mainly 
commoditized products, Novelis’ leading-
edge technology capabilities and low-
carbon, premium aluminum products will be 
an increasingly important differentiator.

Refining Our Portfolio and Product Mix 

Our capital investments are aimed at shifting our portfolio to 
be more focused on higher-value, lower-carbon products that 
offer the potential for greater recycled inputs and end-of-life 
recycling. To accelerate that shift, in parallel with our expansion 
projects, we are continuing to exit primary-aluminum-based 
product lines. In FY15, we completed the sale of our North 
American consumer foil products business. During the year, 
we also closed our Ouro Preto primary aluminum smelter and 
sold the majority of our associated hydroelectric generation 
operations in Brazil, ending our involvement in the production 
of primary aluminum. 

We are also applying our industry-leading research and 
technology capabilities to evolve product design specifications 
to increase recycled content. In recent years, we have made 
innovative, sustainable products commercially available in 
product categories that have traditionally been primary-
aluminum-based.

In FY15, we launched Novelis 
evercycle™, the industry’s first 

certified, high-recycled-content 
aluminum product portfolio for 
specialty applications. The first 

product in the portfolio is designed 
for food containers and is certified 

to contain 

100% 
recycled

aluminum 
p. 65
evercycle™



Capturing Opportunities Novelis Sustainability Report 2015                 15

Overview Strategy Sourcing Manufacturing Customers Consumers About This Report

Sustainability Strategic  
Objectives and FY15 Performance 

Despite the growth in recycled inputs, 
Novelis’ absolute GHG emissions increased 
5% between FY14 and FY15. This increase 
was driven largely by increased sales, which 
were up 5% over the year prior. Another 
contributing factor was the atypical volume 
of internal scrap production associated 
with the ramp-up process of our recently 
completed and ongoing expansions. One 
of Novelis’ top priorities is ensuring our new 
facilities begin operating at peak efficiency 
levels, which will enable us to get maximum 
value from those assets.

In FY16, the midway point of our 10-year 
journey toward our 2020 targets, we will  
be stepping back to assess whether we  
need to adjust any of our existing targets,  
or add any new ones, based on our learning 
to date and any relevant changes to our 
company, our operating environment and 
stakeholder interests.

In FY15, Novelis continued to make 
steady progress toward many of 
our sustainability targets, including 
reaching a  

53% 
recycled 
inputs 
run rate by the end of the year, 
for an average of 49% recycled 
inputs for the full year 

While our increased use of recycled aluminum 
is central to our shift toward a low-carbon, 
circular business model, it’s just one element  
of our broader sustainability strategy.

We are also committed to implementing sustainable 
manufacturing processes within our own operations, 
driven by targets to minimize energy and water 
use and send zero waste to landfill. In addition, we 
are focused on what we view as the foundation of 
being a sustainable enterprise: operating ethically 
and responsibly, protecting the health and safety of 
our people, ensuring we develop and maintain an 
adequate talent pipeline, and contributing to and being 
responsive to our local communities.  

Sourcing
•  Reduce the embedded 

carbon in our products 
by increasing recycled 
content.

•  Re-engineer and 
minimize risk within 
our supply chain.

Customers
•  Provide value to 

our customers, 
in particular by 
helping them meet 
their sustainability 
objectives.

Manufacturing
•  Maintain safe and 

efficient operations 
and minimize natural 
resource use.

•  Ensure an adequate 
supply of talent.

•  Maintain our social 
license to operate.

Consumers
•  Increase post-

consumer  
recycling of  
aluminum.

•  Help our customers 
make sustainability 
products that 
consumers want.
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Materiality 

Novelis regularly reviews and evaluates the set of issues that are 
most important to our business and our stakeholders.  

In 2011, Novelis conducted a materiality assessment, which informed the 
development of our sustainability strategy and priorities and helped us 
establish our 2020 targets. Using the findings of this initial assessment as 
the basis, we regularly review our material issues as part of our ongoing 
engagement with external stakeholders, as well as our business planning, 
strategy development and risk management processes. 

Since conducting the initial assessment, engagement with a range of 
internal and external stakeholders affirmed that the broad set of issues 
we identified as most material for Novelis and our stakeholders remains 
relevant and accurate.

Figure 2. Novelis’ Material Issues  
and the Location of Their Impacts

Metal and other resource availability
Profitable growth

Attracting and retaining talent
Health and safety

Ethical behavior and compliance

 PRIMARY IMPACTS OUTSIDE THE ORGANIZATION

 P
RI

M
ARY IM

PACTS WITHIN AND OUTSIDE THE ORGANIZATION

Profitable growth

Attracting and  
retaining talent

Health and safety

Ethical behavior  
and compliance

 P
RI

M
AR

Y 
IM

PA

CTS WITHIN THE ORGANIZATIO
N

Recycled metal 
inputs

Metal and other  
resource availability

Responsible 
sourcing

Environmental 
impact and 

carbon emissions 
of our products

Environmental footprint of 
our operations

Quality of 
customer 
service

Post-
consumer 
recycling

Reducing 
waste and 
resource use

Policy 
engagement

Consumer 
in-use 
sustainability 
benefits

Community 
engagement

Environmental impact and 
carbon emissions from our 

customers’ products

Sustainable  
product 
innovation

In transitioning to use the 
Global Reporting Initiative 
G4 guidelines for our 2014 

Sustainability Report, we 
re-evaluated our materiality 

assessment, analyzed how our 
material issues aligned with 
the new G4 framework and 

took steps to ensure our report 
content reflects Novelis’ most 

material issues and impacts.

p. 75
GRI Index
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Stakeholder 
Engagement  
and Partnerships 

Stakeholder engagement is a 
critical mechanism for Novelis 
to gain insight, perspectives 
and knowledge about the 
issues facing our company and 
the expectations of those we 
impact across our value chain. 

Our stakeholders include 
employees and employee 
representatives, customers, 
suppliers, debt holders, our Board 
and investors, regulators and 
policymakers, the communities 
in which we operate, and other 
organizations concerned about the 
social, environmental and climate 
impacts of the production and use 
of aluminum products. 

We engage with our stakeholders 
on an ongoing basis and through 
a variety of mechanisms. 
For example, we have formal 
community engagement, giving 
and volunteer programs in place 
at all of our sites. We engage with 
our customers and suppliers 
directly on many projects, as well 
as at industry and sustainability 
convenings. See the following 
pages for examples of how we  
are partnering with a range  
of organizations.

Public Policy Engagement

The majority of Novelis’ advocacy on global and national 
public policy issues is conducted through industry 
associations and by engagement with policy, research 
and advocacy organizations, rather than by directly 
engaging with policymakers.

Climate change is a key policy priority for Novelis, and we 
support dialogue and action to address climate change and 
facilitate the transition to a low-carbon economy. We support 
policies that take a holistic approach by factoring in overall life 
cycle impacts and benefits, including recycling. Novelis believes 
that the United States’ new Clean Power Plan, which will set a 
unique carbon dioxide emissions rate for the power sector in 
each state, is a critical step in the right direction in moving the 
United States toward a clean economy. As a signatory to the 
Climate Declaration, a statement from Ceres and the Business 
for Innovative Climate & Energy Policy (BICEP) coalition calling 
on federal policymakers in the United States to take action on 
climate change, Novelis publicly expressed support for adoption 
of the Clean Power Plan.

Another key focus of our policy advocacy in recent years has 
been reforming the warehousing practice of the London Metal 
Exchange (LME). As a result of speculative financial transactions 
and the systematic delaying of metal shipments from LME 
warehouses, the supply of aluminum into the market has been 
artificially constrained and, as a result, premiums have been 
artificially inflated. This situation has adversely affected our and 
our customers’ businesses. It has also hurt consumers, who 
have paid more than they should have as a result of the inflated 
aluminum premiums, which were passed on to them in the form 
of increased prices for goods. 

Novelis has collaborated with other companies, mainly from 
the beverage and packaging markets, in the Aluminum User 
Group (AUG). Together with other members of the AUG, we have 
had discussions with government and regulatory bodies in the 
United States and Europe to seek their help to intervene and 
improve regulation in this area. In addition, in November 2014, 
Novelis testified before the U.S. Senate Committee on Homeland 
Security & Governmental Affairs Permanent Subcommittee on 
Investigations at a hearing on Wall Street banks’ involvement 
in physical commodities holdings to advocate for regulatory 
changes to address the market distortions.
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Ellen MacArthur 
Foundation
The Ellen MacArthur Foundation was launched 
in 2010 to accelerate the transition to a circular 
economy. In FY15, Novelis was inducted into 
the Foundation’s Circular Economy 100 (CE100), 
a global platform bringing together leading 
companies, emerging innovators, cities and 
regions working to advance that goal. As part of 
its membership in the CE100, Novelis will play 
an active role in advising and collaborating with 
members on circular economy initiatives and 
serve as a leader and representative of circular 
economy practices, in addition to supporting 
the CE100’s research and education-based 
initiatives.  

“The circular economy presents new 
opportunities to develop circular 
business models through collaboration, 
at all levels of the value chain. Such 
collaboration is essential if we are 
to successfully scale up and achieve 
the system-level change needed for 
transition to the circular economy.”
Andrew Morlet, CEO, Ellen MacArthur 
Foundation

Partnering 
to Achieve Our Goals 
Stakeholder engagement is a central aspect of implementing our sustainability strategy 
because we recognize that advancing the circular economy requires partnership – it is not 
something any one business, government or nongovernmental organization can achieve 
on its own. As a result, we are developing relationships with a broad range of external 
organizations to advance our common objectives. The following are some key examples: 

Ceres
Ceres is a nonprofit organization whose mission is to 
mobilize investor and business leadership to build a 
thriving, sustainable global economy. Novelis has engaged 
with Ceres as a signatory to Ceres’ Climate Declaration 
since FY13. In FY15, we partnered to promote Ceres’ new 
Brewery Climate Declaration, which calls on other business 
leaders, policymakers and the public to take action on 
climate change (see p. 61).   

“Since signing the Ceres Climate Declaration in 
2013, Novelis has provided a thoughtful business 
voice in the climate and energy policy debate, 
standing up for action when it was needed most. 
This past year, Novelis partnered with BICEP and 
spoke out in favor of the Environmental Protection 
Agency’s Clean Power Plan, and I look forward to 
seeing how Novelis uses its voice and influence to 
push for active and innovative compliance with the 
Plan. Going forward, Novelis has the credibility and 
the track record to change the conversation about 
the speed and urgency of our necessary transition 
to a low-carbon economy and, during this crucial 
year, we hope to see Novelis standing up for strong 
U.S. ambition at the global talks in Paris.” 
Anne Kelly, Director, Business for Innovative Climate & 
Energy Policy (BICEP)
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Forum for the Future
Forum for the Future is a nonprofit working 
globally with business, government and 
other organizations to solve complex 
sustainability challenges. Novelis has 
collaborated with Forum for the Future on 
a variety of efforts exploring how to take 
sustainability disruptive innovation to scale. 
In FY15, Forum for the Future and Novelis 
hosted a joint workshop in Nachterstedt, 
Germany, that brought together global 
experts from across the aluminum value 
chain to discuss how to advance the  
circular economy. 

“Production and use of aluminum 
is heavily resource-intensive, yet 
aluminum plays a key role in the global 
economy. Finding ways to make the 
system as sustainable as possible is 
therefore essential, but this will require 
radical change across the industry 
– in business practice, development 
and application of new technology, 
shifts in consumer behavior, and 
regulatory frameworks. We need bold 
industry leadership, and this is what 
we believe we are seeing from Novelis. 
But Novelis can only do so much on 
its own. It is particularly important to 
make changes that address the whole 
system and lead to absolute reductions 
in resource use. Gains in one area can 
easily be offset by losses elsewhere, 
or cancelled out completely by overall 
growth in aluminum use.” 
Jonathon Porritt, Founder, Forum for  
the Future

Enterprise for a Sustainable World
Enterprise for a Sustainable World (ESW) seeks to accelerate the 
transformational change required for companies to become 
truly sustainable enterprises – and to simultaneously create a 
sustainable world. Novelis has sponsored and hosted the ESW’s 
Base of the Pyramid (BoP) Global Summits and is working with 
the ESW to explore opportunities to develop post-consumer 
recycling-related BoP business models and microenterprises.   

“We at ESW highly value working with Novelis because our 
interests are almost completely aligned: ESW is focused on 
facilitating the transformation to a sustainable world through 
business, and Novelis is focused on being an industry 
disrupter to become the world’s first closed-loop aluminum 
company. While the challenge of building and scaling take-
back initiatives from the base of the economic pyramid is 
daunting, together we have an opportunity to create social 
and environmental value while simultaneously building a 
competitively superior business model.” 
Stuart Hart, Steven Grossman Endowed Chair in Sustainable 
Business, University of Vermont Business School; S. C. Johnson 
Chair Emeritus in Sustainable Global Enterprise, Cornell University; 
Founder and President, Enterprise for a Sustainable World
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World Wildlife Fund
The World Wildlife Fund (WWF) is one of the world’s leading 
conservation organizations and, in FY14, Novelis was accepted 
into WWF’s Climate Savers Programme, an exclusive initiative 
to encourage companies to reduce their operational carbon 
footprint and act as agents of change within their spheres of 
influence. Novelis is the first metals company accepted into the 
program and, as a Climate Savers member, Novelis will report its 
progress on key sustainability goals to WWF. 

“Novelis is working to set a new standard of climate 
protection excellence for the industry. As a Climate Savers 
partner, we anticipate that Novelis will uncover more 
savings as it harvests efficiency opportunities, cutting more 
greenhouse gas emissions than anticipated. WWF is proud  
of the targets we developed with Novelis. Together we  
will affirm that climate protection and prosperity go hand  
in hand.” 
Matthew Banks, Manager – Private Sector Engagement,  
World Wildlife Fund U.S.

Georgia Institute of 
Technology 
Located in Atlanta, the Georgia Institute 
of Technology (Georgia Tech) is a 
leading research university committed to 
improving the human condition through 
advanced science and technology. Novelis 
has had a longstanding relationship with 
Georgia Tech through our recruiting efforts 
and, more recently, has partnered with 
the university to integrate sustainability 
content into its MBA curriculum, sponsored 
sustainability-related events held at the 
university and supported sustainability-
focused student research projects.   

“Novelis continues to be a valuable 
partner in helping the Ray C. Anderson 
Center for Sustainable Business achieve 
our mission to use the power of business, 
technology and innovation to build a 
sustainable future. This partnership 
exemplifies a great corporate–academic 
engagement for us, where students help 
solve current sustainability challenges 
and gain real-world experience; the 
faculty share expertise, while remaining 
on the cutting edge of, and building on, 
their research; and an ongoing dialogue 
provides fresh perspective and input for 
both organizations.” 
Howard Connell, Managing Director, 
Ray C. Anderson Center for Sustainable 
Business, Georgia Institute of Technology, 
Scheller College of Business
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Corporate Governance  
and Policy Framework  

Management of our company starts with our strict adherence 
to corporate governance principles. Novelis’ Board of Directors 
is composed of six directors, all of whom were appointed by our 
sole shareholder, Hindalco Industries Limited, which is a publicly 
held company whose shares are listed for trading on the Bombay 
Stock Exchange, the National Stock Exchange of India and the 
Luxembourg Stock Exchange. Our Board oversees and provides 
guidance on the overall direction of our company, while our 
executive officers are responsible for day-to-day management.

Novelis has a Code of Ethics for Senior Financial Officers, which 
reflects our commitment to financial integrity and to full and 
accurate financial disclosure in compliance with applicable 
accounting policies, laws and regulations.

Novelis’ Employee Code of Conduct provides guidelines 
for employees to ensure that they are acting within Novelis’ 
standard of ethics.

Sustainability Management and Governance 

At Novelis, we take an integrated and cohesive approach to 
managing sustainability issues alongside, and on par with,  
our other financial and operational objectives.

Novelis also has a Supplier Code of Conduct, which 
provides guidelines for how we expect our suppliers to 
conduct business in an ethical and responsible manner.

Sustainability Management  
at Novelis 

Because our sustainability strategy 
is integrated into our corporate 

strategy and cuts across all aspects 
of our business, implementation 
is by necessity cross-functional. 
All of Novelis’ senior executives 

have responsibility for delivering 
on some aspect of the plan, and 

sustainability aspects are integrated 
into a range of policies and systems 

we use to manage our company.

Our sustainability targets, alongside 
financial and operational ones, 
essentially form the company’s 

scorecard, which we use to 
monitor our performance against 

our strategic objectives. Novelis’ 
sustainability programs, initiatives 

and progress are reviewed at a 
minimum at the periodic Global 

Operating Committee meetings, 
and adjustments are made based 

on the results of these reviews. 
Where relevant, the Board of 

Directors is briefed on sustainability 
issues as part of Novelis’ strategy 

review by our President and Chief 
Executive Officer.

•  Acting with integrity and in Novelis’ 
best interests

•  Promoting a desirable work 
environment

• Safeguarding the company’s assets

•  Engaging in ethical interactions 
with government

• Dealing fairly with third parties 

The Code covers

p. 25
Supplier Code  
of Conduct
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Reached 

49% 
recycled inputs, up 
from a baseline of 30% 
(FY07–09 average) 

Purchased over 

50 billion 
used beverage cans (UBCs) for 
recycling. Our Yeongju facility 
alone recycled 20 billion UBCs in 
just two years – enough to circle 
the globe 57 times

Expanded our global recycling 
network, nearly 

doubling
Novelis’ recycling capacity  
since 2011 and solidifying  
our position as the world’s  
largest aluminum recycler

Opened our Nachterstedt 

Recycling Center, 
the world’s largest and most advanced 
aluminum recycling facility (see case 
study, p. 28)

Rewinding Our  
Raw Materials
Increasing recycling requires radically shifting our raw 
material inputs away from primary aluminum and toward 
scrap aluminum. We then recycle the scrap and make it into 
the same products, again and again, creating a continuous 
and, increasingly, closed-loop cycle.So

u
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Highlights from FY15
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FY15 marked a key milestone in 
our recycling journey. 
We were above the 50% recycled 
content mark every month for the 
second half of the year, and we’ve 
continued that momentum into FY16. 
That’s fantastic performance, and it’s 
driven by the ramp-up of a lot of our 
new assets, such as Nachterstedt, 
plus some really good success in the 
buying area. But the work definitely 
gets more difficult now. It requires 
deeper changes in the organization 
and more coordination between 
departments.
Nick Madden, Senior Vice President,  
Chief Supply Chain Officer

At Novelis, we are 
fundamentally 
transforming our  
supply chain as we  
work to implement  
our sustainable  
growth strategy. 
At the core of our strategy is our 
goal to reduce the embedded 
carbon in our products by increasing 
recycled inputs. Because recycled 
aluminum avoids 95% of the GHGs 
associated with primary aluminum 
production – and uses less energy 
and water – increasing recycled 
inputs dramatically reduces the life 
cycle environmental footprint of our 
products. It also increases the security 
of aluminum supply and, over time, 
reduces costs. 

This shift in our input stream not only 
has implications for the structure and 
management of our supply chain, 
but also requires the redesign of our 
products to incorporate increased 
recycled content, and the re-
engineering of the processes we use 
to make them.
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facilities begin operating more efficiently, we are also 
working to find ways to better optimize our production 
processes. This will enable us not only to improve 
efficiency, but also to increase recycled inputs. 

Even as we increase our use of recycled inputs, we 
will continue to require some primary aluminum to 
manufacture our products. Alongside our recycling 
efforts, we are involved in industry associations, 
such as the Aluminum Stewardship Initiative, that are 
working to find ways to minimize the environmental 
impacts and social risks associated with primary 
aluminum production and raise the performance bar 
across the industry.

We are pleased with our progress 
to date, but we recognize that the 
work from now on will only get more 
difficult. Further increases in recycling 
will require making more fundamental 
changes to how we operate and 
design our products, more closely 
coordinating our activities across 
the company and expanding our 
partnerships with our customers  
and other external stakeholders.

We know our first priority is to ensure we are 
operating our new recycling investments 
at peak performance, while remaining 
focused on delivering the quality products 
and service our customers expect. While 
a key focus in recent years was growing 
our capacity, our primary objective now 
is to make sure those new assets we have 
put in the ground are operating at optimal 
capacity and delivering appropriate value. To 
ensure we are devoting sufficient focus and 
resources to this objective, we are evaluating 
the pace and scale of our future investments.

As we work to bring our new facilities online 
and running at optimal capacity, one key 
area we are targeting for action is improving 
our efficiency to reduce the amount of scrap 
we generate internally. When we create 
scrap in our own production processes, 
it displaces the new recycled content we 
want to bring in. While we expect internal 
scrap generation will level out as our new 

Our Global Recycling Strategy

In FY15, we reached a 

53%
recycled inputs 
run rate
by the end of the year, for  
an average of 49% recycled  
inputs for the full year 
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Responsible Sourcing

In addition to our efforts to shift our raw 
materials toward predominantly recycled 
inputs, we are taking steps to minimize 
risk across our supply chain broadly by 
encouraging transparency, responsibility 
and sustainable business practices 
among our suppliers.

In FY14, we began distributing Novelis’ new Supplier 
Code of Conduct to our top global suppliers. The Code, 
available on our website, is based on externally accepted 
principles, including the United Nations Global Compact 
(UNGC), of which Novelis is a signatory. The Code 
outlines our expectations for our suppliers in the areas 
of legal compliance, labor and human rights, health and 
safety, environmental protection, the abolition of child 
labor, and in terms of the promotion of the Code within 
their own supply chains. 

In the initial phase of the roll-out, we conducted 
outreach to our top suppliers of non-metal products, 
determined as those representing 80% of our spend 
in that category, asking them to provide signed 
affirmation that they had read and agreed to adhere  
to the provisions of our Code, or to submit a copy of 
their own code that is in accordance with Novelis’ 
Code and the 10 principles of the UNGC. By the end  
of FY15, we had received signed affirmations from 
100% of the targeted group of non-metal suppliers, 
which collectively represent approximately $1.6 billion 
in spend. 

To better streamline and systematize the process 
of getting affirmations from our existing suppliers 
of primary aluminum and sheet ingot, in FY15 we 
incorporated the Code into our purchase order 
process such that all suppliers are required to 
acknowledge the Code as a condition of receiving 
payment from Novelis. In addition, we added a clause 
into Novelis’ Terms and Conditions so that all future 
contracts with suppliers will now explicitly include the 
expectation that suppliers adhere to the provisions of 
our Code.

Conflict Minerals Update 

In 2012, the U.S. Securities and Exchange 
Commission issued a rule as part of the 
Dodd-Frank Act that requires public 
companies to disclose whether they use 
conflict minerals, and whether the minerals 
originated in the Democratic Republic of 
Congo or adjoining countries. The concern is 
that mining for certain minerals – particularly 
tantalum, tin, tungsten and gold – often takes 
place in environments where armed conflict 
and human rights abuses are present, and 
that proceeds from the sale of the minerals 
help to finance the conflict. 

Based on our internal assessment, none 
of the aluminum or alloys in our supply 
chain contain conflict minerals that are 
necessary to the production or functionality 
of Novelis products. However, certain of the 
products we produce have a coating that is 
produced using a tin catalyst applied to them 
before shipping to our customers. These 
tin catalysts are used at very low levels by 
certain of our coatings suppliers.

Novelis has engaged with our suppliers and 
determined that, based on our reasonable 
country of origin inquiry and for the period 
from January 1, 2014 to December 31, 2014, 
Novelis has no reason to believe that any 
necessary conflict minerals in its supply 
chain may have originated in the Democratic 
Republic of Congo or an adjoining country. 

to
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What We’ve Achieved and  
the Challenges Still Ahead  

Recycling Strategy Pillar:

Increase post-
consumer recycling 
to grow the supply 
of aluminum scrap 
available

Progress:
•  Provided ongoing 

support and organized 
a broad range of 
recycling-related 
consumer education 
and awareness efforts 
around the world.

•  Created or expanded 
collection and recycling 
networks to process 
post-consumer UBCs. 

•  Commissioned market 
research in FY14 to 
help assess support 
for recycled content in 
consumer products to 
inform both our own 
and our customers’ 
products.

Challenges:
•  Increase post-

consumer recycling 
rates to ensure an 
adequate supply of 
aluminum scrap, 
despite the challenge 
of driving large-scale 
change in consumer 
recycling behavior as a 
single company. 

Recycling Strategy Pillar:

Increase our recycling capacity  
to process greater volumes  
and more variable types of  
aluminum scrap

Progress:
•  Created the world’s largest aluminum 

recycling network, nearly doubling our 
capacity since 2011. 

•  Expanded recycling facilities and capabilities 
in all of our operating regions since FY14.  
In FY15, we:

 –  opened the world’s largest and most advanced 
aluminum recycling center in Nachterstedt, 
Germany (see case study, p. 28)

 –  completed a 190 kiloton UBC recycling 
expansion project in Pinda, Brazil

 –  completed a $48 million investment in  
our automotive scrap aluminum recycling 
facility in Oswego, New York, USA (see case 
study, p. 63).

Challenges:
•  Required investment to increase our  

recycling capacity. 

•  Generate even more productivity out of our 
existing recycling assets to increase the melt  
rates and reduce dross generation.  

Overview Strategy Sourcing Manufacturing Customers Consumers About This Report

While increasing our recycling 
is, on the surface, a sourcing 
issue, achieving it in practice 
will require taking steps at  
all stages of the product life 
cycle and has implications 
for nearly every part of 
our business. We’ve made 
tremendous progress.
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Recycling Strategy Pillar:

Reshape the 
product portfolio 
over time to be 
more focused on 
higher-value, lower-
carbon products 
that offer greater 
end-of-life recycling 
and recycled input

Progress:
•  Reduced the 

production of products 
that are challenging 
to make with recycled 
content, such as foil. 

•  In FY15, completed 
the sale of our North 
American consumer 
foil products business. 
During the year, we 
also closed our last 
primary aluminum 
smelter, Ouro Preto, 
and sold the majority 
of our hydroelectric 
generation operations 
in Brazil.  

Challenges:
•  Continue working to 

grow shipments to 
markets where the 
lower-carbon nature of 
Novelis’ aluminum is a 
valuable differentiator. 

Recycling Strategy Pillar:

Evolve design specifications 
to develop products with 
greater recycled inputs and 
that are more easily recycled

Progress:
•  Expanded our portfolio of certified, 

high-recycled-content aluminum 
sheet products to include products 
in two of our primary markets: can 
and high-end specialties. 

•  In FY15, announced the first product 
in a new portfolio of certified 
high-recycled-content aluminum 
for specialty applications called 
evercycle™. The first product 
is designed for aluminum food 
containers (see p. 65). 

Challenges:
•  Re-engineer the different alloys in  

our portfolio that use little or no 
recycled content. 

•  Continue working with our 
customers to evolve product 
design to increase recycled 
content and facilitate recycling. 

Recycling Strategy Pillar:

Expand the scrap purchasing system 
to increase the volume and diversity 
of types of aluminum scrap we buy

Progress:
•  Created “street-level” scrap collection 

networks in Vietnam and Brazil, in addition 
to maintaining a network of nine aluminum 
scrap aggregation centers in the U.K.

•  In FY15, expanded our Brazilian network to 
eight collection centers, which collected a 
total of 40 kilotons of aluminum scrap during 
the year. 

•  Purchased more than 50 billion UBCs in 
FY15, up from 40 billion in FY13, and installed 
advanced de-coating technology in several of 
our facilities to help us process poor-quality 
UBCs that most others cannot. 

•  Continued diversifying our scrap pipeline, with 
the aim that approximately 50% of scrap inputs 
will be non-can scrap. In FY15, 37% of our 
scrap inputs were non-can. 

•  Established closed-loop agreements with many 
of our customers, who send us their aluminum 
manufacturing scrap to be recycled – including 
upgrading our Latchford, U.K. and Oswego, 
New York, USA, facilities, as well as the new 
Nachterstedt plant, to enable them to process 
closed-loop automotive customer scrap.

Challenges:
•  Dramatically increase the supply of can and 

non-can aluminum scrap we purchase.

•  Expand the use of technology, available in 
some of our recycling centers but not all, that 
is able to separate out aluminum mixed with 
other materials, enabling us to process more 
variable types of scrap. 
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Opening of the World’s

Aluminum
Recycling Facility 

In October 2014, Novelis opened the 
world’s largest and most technologically 
advanced aluminum recycling center. 
Located adjacent to our existing rolling mill in Nachterstedt, 
Germany, the new recycling center will process up to 400,000 
metric tons of aluminum scrap annually, transforming it 
back into high-value aluminum ingots to feed our European 
manufacturing network. In the process, it will significantly 
advance Novelis’ progress toward increasing our recycled inputs 
– and will set the global standard for closed-loop recycling. 
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The Nachterstedt Recycling Center, which employs 
approximately 200 people, features innovative 
technology for aluminum scrap sorting, de-coating, 
melting and casting, giving us unparalleled capacity 
and flexibility to process many different types of scrap. 
It is designed to limit the environmental impacts of its 
operations by using the most advanced and efficient 
technology available, including regenerative burners 
for melting furnaces and waste heat recovery, and 
state-of-the-art air emissions controls. The center is 
served by a dedicated, round-trip train service that 
efficiently transports the ingots produced to our 
closest hot mill in Norf, Germany, and returns with 
coils to be cold rolled and finished. 

The Nachterstedt Recycling Center is Novelis’ biggest 
single step to date in advancing our sustainable growth 
strategy – and it provides a pioneering, real-world 
model for how a company like ours can advance the 
circular economy.

The facility will 

recycle 
up to 

400,000
 metric tons 
of aluminum scrap per year

That’s like taking nearly 

2 million 
new cars off the road  
for a year. Or planting 
96 million tree seedlings 
today and letting them 
grow for a decade

That saves 
3.7 million 

metric tons
of CO2 emissions. And diverts waste 
from landfill – instead creating new 

products from old materials

What Does the World’s Largest 
Recycling Facility Mean for the Planet?

Removing this much CO2 
from the atmosphere in a 

year would require 

3 million 
acres 

of mature forest land1

This equals the  
weight of nearly

8 million 
European household 
refrigerators

1 Based on U.S. EPA Greenhouse 
Equivalencies Calculator estimates.
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Decreased our 
water intensity by  

22% 
compared to our  
FY07–09 average 
baseline

Improved our safety 
performance, as 
measured by a 
decrease in our 
recordable case rate, by 

14% 
compared to FY14

Decreased our  
energy intensity by  

22% 
compared to our  
FY07–09 average baseline

Donated a total of  

$3.5 
million, 
including corporate 
contributions and  
employee donations,  
to our local communities

Less impact  
with more input
At Novelis facilities around the globe, our sustainability 
strategy continues to impel us to reduce the environmental 
impacts of our manufacturing operations; provide for 
the safety, engagement and development of our valued 
employees; and give back in meaningful ways to the 
communities where our facilities are located. 
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Celebrating Our Progress and Refocusing Our Efforts 

This report marks the midway point of our path 
toward our 2020 goals. Back in 2011, Novelis 
announced an ambitious set of goals that required 
our global management to make significant 
investments to both increase our recycled content 
and reduce the environmental footprint of  
our products.

As a direct result, Novelis has reduced our GHG 
footprint by more than 10%, while increasing sales 
by 5%, and reduced our internal energy and water 
intensity by more than 20%, since our baseline (an 
average of FY07–09). Our aim to reduce the amount 
of waste going to landfill has proven more difficult; 
we’ve seen relatively flat results in waste to landfill 
performance since our baseline, due to an increase in 
the production of dross, a by-product of the recycling 
process (see p. 43). 

As we celebrate our results to date, we also 
recognize the challenges ahead. Novelis has invested 
approximately $2 billion since 2011 to expand our 
recycling and production capacity, resulting in the 
growth of our portfolio of high-recycled-content, 
premium products and strengthening our leadership 
position in the fast-growing automotive segment. 
Partially offsetting these gains have been higher 
costs associated with the startup and support of new 
capacity, lower pricing in some Asian markets, as well 
as unfavorable foreign exchange rates and metal price 
lag. In response to these external headwinds, we are 
adopting a more moderate pace of investment as we 
refocus on managing costs and working capital, and 
driving operational excellence.

Progress toward manufacturing goals Unit

Baseline 
(FY07–09 
average) FY15

FY15 vs. 
baseline

FY15 vs. 
FY14

2020 operational targets

Reduce energy use intensity 39% Gigajoules per metric ton  
(GJ/mt) FRP sales 12.4 9.7 -22% 2%

Reduce absolute GHG emissions  
(Scopes 1, 2 and 3) by 50%

Metric tons carbon dioxide 
equivalent (CO2e) 20,981,391 18,235,245 -13% 5%

Achieve zero waste to landfill Metric tons 63,135 61,754 -2% -0.5%

Reduce water use intensity 25% Cubic meters (m3)/mt FRP sales 3.7 2.9 -22% -3%

2020 people targets

Achieve zero recordable injuries Cases/200,000 hours NA 0.85 NA -14%

100% of eligible employees receive annual 
performance feedback Percentage NA 40% NA -13%

World-class leadership development program, 
benchmarked in top 10% of companies NA NA In progress NA NA

100% of operations implementing local 
community engagement process Percentage NA 100% NA No change

Employee and supplier codes rolled out, 
process in place for noncompliance NA NA In progress NA NA
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A global EHS team develops standards, provides expertise 
and facilitates best-practice sharing across Novelis. At the 
regional and plant levels, cross-functional EHS teams are led 
by senior line managers with the support of EHS professionals, 
Human Resources staff and Communication partners. These 
teams provide leadership, direction and strategy to effectively 
implement EHS programs and initiatives. In the plants, local 
line managers and EHS staff are most closely involved with, and 
accountable for, EHS performance.

To help drive progress toward our environmental goals, we also 
operate a network of issue-specific committees at the global 
and site levels focused on energy use, water use and waste sent 
to landfill. These committees develop strategies for achieving 
our goals, set annual targets for plants and regions, develop 
mechanisms for sharing best practices and report out successes 
and challenges. The site-level committees conduct surveys, 
develop action plans, and coordinate and implement specific 
activities at their location. 

We also have an EHS&Q policy guiding all our efforts that aims to: 

•   Achieve zero injuries and illnesses through prevention and risk 
reduction.

•   Minimize our impact on the environment by reducing the use of 
natural resources and preventing pollution.

•   Enhance the quality and benefits of our products and services 
throughout their life cycle, especially through increased recycling.

Finally, our manufacturing sites are certified according  
to the following internationally recognized management systems: 

•   The ISO 14001 Environmental Management Standard. 

•   The OHSAS 18001 Occupational Health and Safety Specification. 

•   Either the ISO 9001 or ISO/TS 16949 Quality Management  
System Standards.

The only current exception is a newly commissioned site in 
Changzhou, China, which is in the process of earning  
these certifications.

of our plants in order to assess 
compliance and conformance to 
regulations, industry best practices 
and our own EHS&Q policy and 
standards, as well as identify 
strengths and opportunities for 
improvement. 

In FY15, Novelis initiated a more 
collaborative approach to our 
annual EHS audit program, with 
the audit teams being drawn from 
Operations, Molten Metal Processing 
and line management, as opposed 
to solely from the EHS function. The 
approach also included a focus on 
preventing the most serious potential 
injuries. Thus far, our plants in Sierre, 
Switzerland; Santo André, Brazil; Bukit 
Raja, Malaysia; and Warren, Ohio, 
USA, have each undertaken audits 
using this new approach, which has 
been broadly well received. 

We conduct 

EHS

Environment, Health and Safety (EHS) 
Management Systems 

Novelis’ Chief Technical Officer oversees our Operations, Engineering, 
Research and Development, and Environment, Health, Safety and Quality 
(EHS&Q) functions. At the executive level, we have an EHS Steering Committee 
that directs the company’s EHS strategy and performance globally.

audits
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Our Environmental Performance  

In our manufacturing operations, we seek to reduce energy 
use, GHG emissions, water use and waste sent to landfill, as 
these are our most significant environmental impacts. We 
also take note of non-GHG air emissions and biodiversity.

GHG Emissions1

We know that climate 
change is a serious 
problem, and we are 
working to be part of  
the solution. 50%

recycled inputs,
and we will continue to optimize our recycling 
performance. In a way, then, climate change 
presents an opportunity for Novelis as we seek to 
differentiate ourselves from competitors by offering 
a lower-carbon product to our customers

Over the past several years, Novelis has 
invested significantly to increase our 
recycled content to nearly 

1  For a more thorough 
discussion of our 
climate change risks 
and opportunities, see 
our submission to the 
CDP (formerly Carbon 
Disclosure Project) at 
www.cdp.net.
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Consumer 
use

NOVELIS
Reduced Life Cycle 

Impacts of Aluminum 
Products

Primary aluminum 
17,151,633

Transportation  
233,031

Manufacture  
of flat rolled 

products 
1,996,894

Avoided due  
to recycling
13,506,794

Avoided 
due to 
energy  

efficiency 
37,275

Ingot  
casting

Recycling
Novelis  
fabrication

Customer  
production

End-of-life 
collection

Primary  
raw materials

GHG emissions

Avoided GHG 
emissions

Figure 3 
Novelis Greenhouse Gas 
Footprint FY15 – Metric Tons 
Carbon Dioxide Equivalent (CO2e)

Climate change does present risks for Novelis as well, however, 
including increased costs for energy and energy-intensive 
raw materials. In extreme cases, climate change may affect 
energy availability. The massive drought currently affecting 
Brazil, for instance, could disrupt the provision of energy to our 
plants in that country, as an estimated 70% of Brazil’s electricity 
comes from hydropower. While the drought can’t be causally 
connected to climate change directly, most in the scientific 
community believe that climate change is making weather 
disruptions, such as drought, more severe. 
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Another climate change risk for 
Novelis is the cost of adhering 
to increasingly stringent GHG 
emissions regulations around 
the world. In South Korea, for 
example, we face significant costs 
relating to a recently implemented 
emissions-trading scheme. While 
we support market-based actions 
by policymakers to address 
climate change, we believe this 
particular trading scheme does not 
adequately reflect the realities of our 
industry and did not consider the 
recent expansion of our facilities. 

We have set a goal to reduce 
our absolute Scope 1, 2 and 3 
GHG emissions by 50% by 2020, 
compared to our baseline, which is 
an average of FY07–09 emissions. 

What 
is Novelis’ GHG Conundrum? 

Two of our goals – increasing our recycled inputs to 
80% and reducing our absolute GHG emissions by 50% 
– may at first glance appear to be mutually exclusive. 
That is, unachievable at the same time. 

In What Way Do They Appear Mutually Exclusive? 

Increasing recycled inputs will actually increase GHG 
emissions in our own operations (e.g., Scope 1 and 2 
emissions) because we will require more energy to  
run our growing recycling operations.

How Will Novelis Resolve This Apparent Conflict? 

Fortunately, increasing recycled inputs – and 
thus reducing the use of primary aluminum – will 
eventually decrease GHG emissions upstream in 
our value chain (e.g., Scope 3 emissions). And our 
goal covers the full life cycle of emissions – Scopes 
1, 2 and 3 together. In FY15, our emissions in every 
category went up. But over the longer term – as our 
new recycling facilities reach peak efficiency – we 
expect that our Scope 3 emissions reductions will be 
so significant that they will more than offset the Scope 
1 and 2 increases. We are also working to improve 
the energy efficiency of our own operations, to help 
minimize the expected Scope 1 and 2 increases. 

So far, we have reduced 
these absolute GHG 
emissions by 

since the 
baseline
In FY15, our absolute emissions 
grew by 5% (see Figure 4). Our 
GHG emissions per metric ton of 
sales (i.e., our emissions intensity) 
have decreased by 12% since our 
baseline, but remained relatively 
flat in FY15 (see Figure 5). 
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FY12

FY13

FY14

Baseline
(FY07–09
Average)

FY15 18,235,245

20,981,392

FY15 vs. 
Base

Scope 1 Scope 2 Scope 3

Total
-13%

-32%

-15%

-11%

Figure 4: Scope 1, 2 and 3 Emissions 
(metric tons CO2e)

Figure 5: Scope 1, 2 and 3 GHG Emissions Intensity 
(metric tons CO2e/metric ton FRP sales)

FY14

FY13

FY12

Baseline
(FY07–09
Average)

FY15 6.0

7.2

FY15 vs. 
Base

Scopes 1 and 2 Scope 3

Total
-17%

-25%

-16%

Our absolute emissions increase in FY15 is attributable 
in part to our 5% increase in product sales; we simply 
produced more FRP and thus increased our overall 
emissions. Our increase in emissions intensity was 
due primarily to the startup of two major new facilities 
in Nachterstedt, Germany, and Changzhou, China. 
Emissions intensity is lowest when we operate at full 
capacity; the process of bringing new facilities online, 
by contrast, can be less energy efficient, as production 
gradually ramps up. 

We are working with select 
external partners to help us 
drive reductions in our  
GHG emissions. 
For example, we are the only metals 
company that is a member of the World 
Wildlife Fund’s Climate Savers Programme, 
having been accepted into the program 
in 2014 (see p. 20). As part of our 
participation, we have established Climate 
Savers commitments that align with our 
established sustainability goals. We are also 
a signatory to the United Nations’ Caring 
for Climate initiative. Caring for Climate 
seeks to help stem climate change by 
mobilizing business leaders to implement 
climate change solutions and policies. 
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Energy Use

Energy for our manufacturing operations comes from 
a number of different sources (see Figures 6, 7 and 8). 

Of the energy 
we purchase, 

31% comes from 
renewable 
sources and

19% from nuclear 
power (see 
Figure 6)

Figure 6: Types of Indirect Energy Use, FY15

 Fossil Fuel
50%

Nuclear 
19%

Hydro 24%

Biomass 3%

Solar 1%

Other 
renewable >0%

Total Non-
Renewable

69%

Total
Renewable
31%

Wind 3%

Total
8,469,751 GJ

Natural gas used directly at our facilities 
(principally for melting) and purchased 
electricity (primarily for rolling) are our most 
significant types of energy use. Our recycling 
casting centers – where the hot and cold 
rolling of aluminum take place – are the most 
energy-intensive parts of our operations.

Our energy mix changed somewhat in 
late FY15 due to the closure of our Ouro 
Preto smelter in December 2014 and the 
subsequent sale of some of our hydroelectric 
assets in Brazil, which provided power to 
the smelter. These changes will be more 
apparent in next year’s data, which will likely 
show a drop in the percentage of renewable 
power used. 

Figure 7: Direct and 
Indirect Energy Use, 
FY15 

Direct 
71%

Indirect 
29%

Total
29,578,017  GJ

Other 
liquid 
fuels 
2%

Other 
gases 
<1%

Heavy
fuel oil 2%

Hydro
4%

Natural 
gas 92%

Figure 8: Types of Direct 
Energy Use, FY15

Total
21,108,266 GJ
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Figure 10: Total Direct and Indirect 
Energy Use (GJ)

FY14

FY13

FY12

Baseline
(FY07–09
Average)

FY15

29,578,017

 35,981,870 

FY15 vs. 
Base

Direct Indirect

Total
-18%

-5%

-38%

Figure 9: Energy Intensity  
(GJ/metric ton FRP sales) 

FY12 FY13 FY14Baseline
(FY07–09
Average)

FY15

12.4

7.7

4.7

9.7

6.9

2.8

FY15 vs. 
Base

Direct Indirect Total

Total
-22%

-10%

-41%

The biggest drivers behind the energy increases in FY15 
were – as noted previously for GHG emissions – the 
process of bringing new plants such as Changzhou and 
the Nachterstedt Recycling Center online, as well as 
the increase in FRP sales. In addition, we increased the 
amount of aluminum sheet we are manufacturing for 
the automotive sector, and automotive sheet generally 
requires more energy-intensive heat treatment than our 
other products.

We have a goal to decrease 
our energy intensity by 39% by 

2020 from our FY07–09 average 
baseline. By the end of FY15,  

our energy intensity had  

                      decreased 

22%
compared to our  

baseline; it was up  
slightly (2%) in FY15  
alone (see Figure 9).  

Our total energy use  
has decreased 18%  
since our baseline,  

but was up 8% in  
FY15 (see Figure 10)



Overview Strategy Sourcing Manufacturing Customers Consumers About This Report

Capturing Opportunities Novelis Sustainability Report 2015                 39

To help drive further energy 
reductions, we are participating 

in the U.S. Department of Energy’s 
(DOE’s) Better Buildings, Better 
Plants program. As part of this 

program, Novelis has pledged to 
reduce the energy intensity of our 

U.S. plants by

25%
over the 

next 10 years
 which aligns with our existing 

energy goal. The DOE will work 
with our U.S. facilities to help 

analyze each plant’s energy usage, 
assist in implementing advanced 

technology and software to 
support the plant’s energy-saving 

goals and provide in-plant training 
to take on energy-saving projects. 

How We are Optimizing  
Our Energy Use 

Our operational energy policy is designed to help accelerate 
our progress toward meeting our energy reduction goal. The 
policy calls on us to aggressively improve our energy efficiency, 
reduce carbon emissions and use a systematic approach to 
energy management. It also makes clear that Novelis’ leaders 
are accountable for our energy performance and committed to 
providing the resources needed to meet our objectives. 

Throughout our operations, we are continually seeking ways to 
reduce our energy use and improve our energy efficiency. We 
have focused on improving energy metering and monitoring, 
for example, and our largest energy users do monthly energy 
reporting by major process operations (i.e., re-melting, casting, 
rolling and finishing). We also seek to continually advance our 
furnace burner technology, as burners represent our largest 
use of natural gas. (See below for a recent example.) We also 
are working to upgrade the wide variety of motors used in our 
operations to more energy-efficient models.

Novelis Plant Wins Award for Energy Efficiency

Our Alunorf plant in Germany – a 50:50 joint 
venture between Novelis and Norsk Hydro – is the 
largest aluminum rolling and casting facility in the 
world. It’s also now one of the most energy efficient, 
thanks to state-of-the-art annealing furnaces that 
have cut the plant’s carbon dioxide (CO2) emissions 
by almost 50% and energy costs by more than 45%. 

In recognition of the industry-leading energy 
efficiency of these new furnaces, Alunorf was 
named “Industrial Plant of 2014” in the prestigious 
Handelsblatt Energy Awards. These awards are 
bestowed by a distinguished jury with members 
from the energy industry, the media and the public 
policy field. 

The Alunorf furnaces were custom-made for 
the facility and employ temperature-monitoring 
sensors that allow for the aluminum to be heated 
to exactly the right temperature for precisely the 
right amount of time. Using these sensors and other 
technologies, the furnaces use energy much more 
efficiently than standard furnaces. 
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Water

The current extended drought in Brazil is a 
painful reminder that water resources are not 
unlimited. At Novelis, we are mindful that water 
must be used sparingly and wisely, and we have 
been working for years to reduce our water use 
and increase our water efficiency in order to 
mitigate water-related risks.

Fortunately, aluminum recycling is less water-intensive 
than the smelting process for creating primary 
aluminum. So the more recycled content we use, the 
less water is used in the full life cycle of our products. 
That said, increasing our recycling of aluminum 
scrap requires an increase in ingot casting, and ingot 
casting is a major use of water in our operations. We 
have thus been working to use water in this process 
more efficiently, as well as reducing water use in other 
processes to offset these potential water increases. 

Figure 12: Water Withdrawals (cubic meters)

FY14

FY13

FY12

Baseline
(FY07–09
Average)

FY15

8,691,846

10,632,801 

Total
-18%

15%

-44%

-16%

FY15 vs. 
Base

Ground water Surface water Water from public net

Figure 11: Water Use Intensity (cubic meters/ 
metric ton FRP sales)

FY14

FY13

FY12

Baseline
(FY07–09
Average)

FY15 2.9

3.7

-22%

FY15 vs. 
Base

Water use

We have a goal to decrease 
our water use intensity by 
25% by 2020, compared 
to our FY07–09 average 
baseline. As of the end of 
FY15, we had reduced our 
water use intensity by 

22%
 

which puts us well on track to achieving 
our goal. In FY15 alone, we decreased our 
water use intensity by 3% (see Figure 11). 
From FY14 to FY15, our absolute water use 
was up 2%; however, it is down 18% since 
our baseline (see Figure 12). 
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Novelis Brazil Receives Award for 
Water Reductions Against Backdrop 
of Extreme Drought
Brazil – and in particular São Paolo state where both 
our Pinda and Santo André facilities are located – is 
in the midst of its worst drought in 80 years. Two 
consecutive wet seasons have failed to produce the 
needed rainfall. Parts of São Paulo receive water from 
a system of five massive reservoirs to the north of the 
city; in April 2015, those reservoirs were reported to be 
at 19% of capacity.1

In order to mitigate drought-related risks, and in 
line with our companywide goal to reduce our 
water use intensity by 25% by FY20, our Brazilian 
operations have been working hard to reduce water 
consumption and increase water efficiency. 

In March 2015, our Pinda plant was recognized for 
these efforts with an honorable mention from the 
Federation of Industries for the State of São Paulo 
(FIESP). The FIESP Award for Conservation and Water 
Reuse annually honors companies that are promoting 
the efficient use of water with effective strategies to 
reduce consumption and waste, while also generating 
environmental, economic and social benefits.

Overall, the Pinda plant reduced its water usage by 
6.2% year over year. They achieved this through a 
number of efforts, including:

•  Automation of both the industrial and drinking 
water systems in the plant.

•  Optimization of the concentration cycle in the 
cooling towers.

•  Implementation of a comprehensive Water Control 
Program, which involved leak inspection and repair, 
and the installation of automatic taps, among other 
measures.

• Employee awareness campaigns.

• A pilot program for re-using condensation water.

A team of Pinda plant engineers and technologists 
was recognized for its work on these measures at the 
FIESP Awards ceremony.

1 http://fortune.com/2015/04/06/brazil-california-water-crisis-drought/

All of our facilities around 
the globe are finding ways 
to optimize and reduce their 
water use, and many saw 
good progress in FY15.  
For example:

•   As noted in the sidebar at right, our 
Pinda plant in Brazil has received public 
recognition for the significant water use 
reductions it has achieved. 

•   Our Ulsan plant in South Korea installed 
a sidestream filter system on its re-melt 
cooling tower, which enabled the facility 
to reduce “blowdown” water by 120 metric 
tons per day. 

•   Our plant in Terre Haute, Indiana, USA, 
installed a variable frequency drive to 
better control the water flow rates going 
to our cold mill operations, which reduced 
water usage by 20%.

•   Our Kingston plant in Ontario, Canada, 
corrected a problem in its boiler system 
that enabled it to increase the recycling  
of water in the boiler from two times to  
40 times, which is estimated to reduce  
the boiler’s annual water usage by more 
than 90%. 

•   Several Novelis facilities – including 
those in Yeongju, Kingston, Bresso, Italy, 
and Santo André, Brazil – were able to 
reduce their water use intensity by simply 
identifying and fixing leaks. 
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Figure 13: Waste by Process Method, FY15

Landfilled
22%
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Recycled 
77% Total 

286,306 metric tons

Waste

As a first priority, we have been working 
to increase the efficiency of our 
processes so that less waste is created. 
However, eliminating the production of 
waste is a long-term vision, and in the 
meantime, we are also actively looking 
to find and create markets and partners 
that can use our waste products as 
feedstocks for other processes. As we 
have learned over the past few years, 
the opportunities and challenges vary 
by waste type. In particular, dross (our 
largest waste by volume) has presented 
some unique hurdles.

Construction and 
demolition (C&D) waste 
includes items such as 
concrete, asphalt and 
roofing materials. 

7% C&D

Baghouse dust, or 
particulate material, 
is collected from our 
air pollution control 
systems. 

10%
Baghouse 
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Refractory materials 
(i.e., insulation bricks) 
are used in our furnaces 
to maximize energy 
efficiency during melting. 
Periodically, the refractory 
material deteriorates to 
the point that it must be 
replaced. 

1%
Refractory

Absorbent media 
and filter paper are 

used to clean rolling 
coolants so that 

the coolants can 
be continuously 

treated for re-use. 
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generated from our 
process or waste 
treatment operations. 
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Filter Media
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The “other” category 
includes general trash 
generated from other 

site activities.
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Dross forms when we 
remove impurities 

from molten metal. 
Most dross generated 

by Novelis is sent 
offsite to be processed 

by companies that 
specialize in recovering 

aluminum from it. We 
count the remaining 

landfilled waste as 
our own, even if it is 

technically landfilled by 
a third-party processor. 
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While we have made good progress finding alternative uses for several 
of our waste types, dross remains a challenge. Dross is composed of 
aluminum, aluminum oxides and impurities. As we increase the scrap 
content of our inputs, we will create more dross with increasing levels of 
impurities. As noted previously, dross is currently managed by third-party 
dross processors to recover aluminum. To recover the aluminum, dross 
is processed with salts, resulting in two end products: aluminum and a 
secondary product referred to as “salt cake.” 

In Europe, this salt cake is further processed to recover the salts, resulting 
in a higher-quality end product that can be used in a wider variety of end 
markets. In regions outside of Europe, this industry practice is far less 
established. Our main challenge is encouraging the development of this 
practice in regions where it does not exist, entailing startup costs and a 
scale of operations that is beyond Novelis’ output. The challenge becomes 
even greater in regions such as North America where lower landfill costs 
further challenge the financial viability of salt cake processing.

In addition to the challenges of dross, the amount of C&D waste we 
produce each year can vary widely, but in general has been high in recent 
years as we have built and opened new facilities. 

We estimate that, in FY15, 
Novelis recycling prevented 
the production of 

metric tons of  
red mud waste

Our focus on recycling and consequent move 
away from primary aluminum means that we 
are reducing the creation of some kinds of 
waste over the full life cycle of our products. 
Primary aluminum is refined from the raw 
material bauxite. Refining bauxite produces 
two metric tons of “red mud” for every one 
metric ton of aluminum produced. So, by 
using more recycled aluminum inputs, we are 
significantly reducing the amount of red mud 
created in the life cycle of our products. 

Dross is a by-product 
of aluminum recycling. 
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Despite the reduction in several waste types going to landfill, the increase in dross 
production and challenges around preventing the ultimate disposal of dross 
processing products, our overall waste to landfill was flat in FY15 (compared to FY14) 
and is down only 2% since our FY07–09 baseline. In terms of production, our waste-
to-landfill intensity decreased 5% in FY15 and is down 7% since our baseline (see 
Figures 14 and 15).

Our decreases in FY15 were driven largely by improved 
separation of recyclables from construction and 
demolition waste at our Pinda plant, as well as 
significant reductions from initiatives at several North 
American plants (see sidebar). These improvements 
were offset by large increases in waste to landfill due to 
construction at Nachterstedt and Yeongju, as well as 
inconsistent provision of end-use markets for waste in 
South Korea.

Waste Recycling Improvements  
in North America

Novelis’ North American plants 
made good strides in reducing waste 
to landfill in FY15. For example: 

All sites have continued to improve 
their recycling of refractory material, 
with an additional 

900,000 kg 
recycled 
compared to last year. 

Our plant in Fairmont,  
West Virginia, USA, saw a 

35% 
reduction 
in general trash, following a focused 
effort to separate out recyclables.

Looking ahead, our facilities are 
working to find innovative solutions 
to some of their unique wastes.

Figure 14: Waste to Landfill (metric tons)

FY14

FY13

FY12

Baseline
(FY07–09
Average)

FY15 61,754

63,135

-2%

FY15 vs. 
Base

Figure 15: Waste-to-Landfill Intensity 
(metric tons/metric ton FRP sales) 

FY14
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FY15 vs. 
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Non-GHG Air Emissions

Figure 16: Total Estimated Air Emissions (metric tons)

FY13

FY12

FY11

FY14

FY15 5,128

8,805

Biodiversity

Novelis’ direct operations do 
not have significant biodiversity 
impacts. None of our sites sit 
within the boundaries of protected 
or high-biodiversity areas, such 
as a United Nations Biosphere 
Reserve, Ramsar Wetland or 
UNESCO World Heritage Site. 

The production process for 
primary aluminum does potentially 
affect biodiversity. Bauxite mining 
results in land disturbances, and 
alumina refining may require the 
construction of red mud lakes. As 
we have closed our last remaining 
smelter and are no longer in the 
business of producing primary 
aluminum, these issues do not 
arise in our own operations, but 
rather in our supply chain. We are 
currently working with one of 
our Advisory Board members to 
assess ways we can engage with 
our suppliers on these and other 
biodiversity-related issues – in 
particular, on a methodology for 
assessing risks relating to global 
environmental thresholds. 

Overall, our strategy of maximizing 
recycling to reduce demand for 
primary aluminum has biodiversity 
benefits in terms of limiting our 
need for bauxite mining and 
alumina refining. 

Novelis’ non-GHG air emissions increased by 7% 
in FY15 (see Figure 16). The primary reason for 
this was an increase in sales and recycling.

Looking ahead, we are mindful that our non-GHG air 
emissions may change as we increase our recycling 
operations. Recycling scrap metal involves melting 
that scrap at very high temperatures so that any 
nonmetallic inputs (such as lacquer and paint) burns 
off. All of our new expansion projects have been 
designed with state-of-the-art air emissions control 
equipment, but these emissions are something we will 
have to watch closely as our recycled inputs increase.

Note: Figures represent estimates of pollutants tracked from stack 
emissions only. Novelis has not developed emission estimates for 
persistent organic pollutants.
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Our People

Our employees have made Novelis the company it is today,  
and they will be the key to our success in the future. 

Our operations require a uniquely skilled and engaged workforce 
– one with not only up-to-date technical knowledge and expertise, 
but also the creativity, initiative and commitment to enable us to 
safely and efficiently achieve our goals. Cultivating and supporting 
the workforce we need includes providing employees with 
opportunities to continually develop and enhance their skills, 
maintaining an unwavering commitment to health and safety, and 
engaging with and being responsive to employees.

Talent Management

Our talent management 
efforts have a two-pronged 
focus: technical training for 
the engineers, scientists, 
technologists and technicians 
in our manufacturing and R&D 
operations, and leadership 
training for people managers in 
all aspects of our operations. 

Overall, we are working to develop a 
world-class leadership development 
program that is global in scope, with 
consistent, high-quality offerings 
across regions and departments. 

Finding and retaining qualified 
engineers and scientists is an ongoing 
challenge – not only for our company, 
but for other companies in a wide 
range of high-tech industries. To 
meet this challenge at Novelis, we 
have developed and delivered two 
key programs: the Engineering 
Development Program and the 
Engineering Masters Series. 

Our Engineering Development Program (EDP) is designed 
for early career engineers and technologists. It enables these 
employees – who are drawn from all four Novelis regions – 
to come together five times during a two-year period. The 
five classroom learning weeks cover all aspects of Novelis’ 
manufacturing processes, products and functional areas within 
our plants. They also include individual work assignments. 

The objective of the EDP is to accelerate participants’ learning 
about Novelis’ unique business in order to help them assimilate 
more quickly into the company. 

By giving our early career engineers and technologists the 
tools they need to apply their technical skills to Novelis’ specific 
products and processes, these employees have greater 
opportunities to advance their careers within the company, while 
the company gains the flexibility to move more senior individuals 
into different roles and high-impact projects, and the entire 
technical pipeline is strengthened.

In mid-2015, we celebrated the graduation of the third EDP class. 
EDP graduates are now forming alumni groups so they can 
continue to strengthen their global networks as they progress 
their careers at Novelis. 

Our Engineering Masters Series (EMS) is intended to enhance the 
skills of mid-career technical employees and give them more 
expertise in Novelis’ products and processes. The curriculum 
includes multiple courses spanning many technical areas and 
ranging from brief e-learning modules to multi-day, instructor-
led classes – all intended to help employees master technical and 
professional skills. 

By 2020, we aim to have our 
talent management program 
benchmarked, by a qualified 
external expert, within the top

of world-class 
companies that have 
development programs
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Young engineers are our most valuable 
assets. Even if you have state-of-the-art 
facilities, they are nothing more than 
chunks of metal if you do not also have 
good engineers. This is why we focus so 
heavily on developing talent.
Emilio Braghi, Vice President, Novelis Asia, 
 as quoted in Fortune Korea

Both the EDP and EMS are designed to be 
methods for transferring critical knowledge 
from our most experienced technical staff to  
our newest hires and mid-level employees.  
To accomplish this most effectively, all EDP 
and EMS courses are taught by internal 
Novelis subject-matter experts, who we have 
designated as Global Novelis Faculty. This 
faculty consists of Deans, Associate Deans 
and teaching faculty in each of eight areas: 
recycling and molten metal processing; rolling 
and automotive finishing; can and specialty 
finishing; environment, health and safety; 
reliability, quality and continuous improvement; 
sheet metallurgy and product innovation; can 
making; and energy and project management. 

All Novelis employees who serve as faculty for 
these programs become certified in teaching 
and facilitation skills and are responsible 
for creating and updating course content. 
Also, the Deans work closely with our Talent 
Development function to review the content 
and curricula. 

On the leadership development side, we offer five 
programs (in addition to the EDP, which also has 
leadership training elements). The newest is our Global 
Operations Leadership Development (GOLD) program, 
which was designed to help develop qualified plant 
managers internally rather than hiring from outside the 
company. The plant manager position is challenging 
in that it requires more than operational expertise; 
individuals in these positions must also be competent 
in areas such as procurement, labor relations and 
finance, for example. It’s a broad skill set, and one that 
we realized we needed to better develop among our 
own employee population.

1  We also offer a Leadership Development II course, but it was not delivered in FY15.

Global Operations 
Leadership 
Development

A new, four-week 
program (delivered 
over 18 months) for 
those potentially in 
line to become plant 
managers

Leadership 
Essentials I1

A modularized 
program consisting 
of 20 hours of training 
on foundational 
leadership skills for 
first-line leaders

Accelerated 
Leadership 
Program

A three-week program 
(delivered over six 
months) for high-
potential managers, 
focused on leadership 
skills for driving 
profitable growth

Global Leadership 
Program

A four-week program 
(delivered over 
nine months) for 
executives focused on 
leadership to develop 
and implement 
global strategy and 
operational excellence

Engineering 
Development 
Program

A five-week program 
(delivered over 
two years) for early 
career engineering 
graduates

25
participants  
in FY15

30
participants  
in FY15

30
participants  
in FY15

20
participants  
in FY15

125
participants  
in FY15

Novelis’ Leadership Development Programs
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Health and Safety

Keeping our employees and contractors safe on the job requires constant vigilance, 
as our operations present an array of potential safety risks. 

These risks may arise from the use of mobile equipment on the shop floor, from the massive 
size and weight of the aluminum ingots we use, or from the molten metal processing used to 
produce those ingots, among other things. 

Figure 17: Recordable Case Rate  
(cases per 200,000 hours) 

FY13

FY12

FY11

FY141

FY15 0.85

0.76

1  A new, stricter system for recording injuries was adopted  
in FY14 and used thereafter.

Our safety performance in FY15 was mixed, which has 
caused us to re-evaluate, refocus and strengthen our 
efforts in this area. On the one hand, our recordable 
case rate dropped (i.e., improved) by 14% compared 
to FY14. As this metric is one of the key measures 
for assessing overall safety performance across the 
business, this improvement represented good progress. 

At the same time, however, we were deeply saddened 
to experience two fatalities during the fiscal year, 
including an employee at our Yeongju plant in South 
Korea and a contractor at our Oswego plant in the 
United States. Our highest priority is that every person 
working on behalf of Novelis goes home safely at the 
end of his or her shift, so these two fatalities forced us 
to take a hard look at our systems and determine how 
to ensure such tragedies do not happen again. 

As a result, we have redoubled our focus on 
recognizing and preventing serious incidents. 

We developed the

Novelis 
Safety System
to identify, manage and 
mitigate these and other 
safety risks
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While we ultimately want to have a zero-accident workplace, we have an 
immediate need to focus on preventing the most serious accidents so that 
no one ever loses their life in one of our facilities again. Toward this end, our 
Global EHS group is helping employees better recognize risk and reduce 
serious injuries. We have introduced a common risk identification process 
at all sites and are focusing our behavior-based safety processes on serious 
injury prevention. The goal is to raise the visibility of risks throughout the 
organization and improve our ability to eliminate them.
Barry Miller, Vice President, Global EHS

For FY16 we are targeting our behavior-based 
safety process on serious injury risk,as well as 
implementing a globally transparent serious 
injury risk identification and elimination 
process at all of our manufacturing sites.

Also, we are conducting formal EHS audits at 
all sites, as we did in FY15. These audits focus 
on fatality and serious injury prevention and 
are an important check on our risk-reduction 
activities. They include an accountability 
mechanism to ensure that all issues are 
resolved in an agreed timeframe.

During FY15, several of our plants did achieve 
outstanding safety performance and were 
recognized for it. Our internal Global EHS 
Awards recognize Novelis sites that meet 
strict, metric-based safety criteria. For FY15, 
three Novelis plants earned Platinum Awards 
in this program: Pieve and Bresso (Italy) and 
Santo André (Brazil). Two more earned Gold 
Awards: Sierre (Switzerland) and Kingston 
(Ontario, Canada). In addition, our Pinda plant 
in Brazil received a Culture in Action Award for 
conducting an injury-free major expansion.

Employee Evaluations

We have a corporate-wide 
sustainability target regarding 
employee evaluations, as we 
believe such evaluations provide 
valuable performance feedback for 
employees, help them understand 
how they can develop and advance 
their careers and keep them focused 
on how they contribute to the 
success of the business. Our goal 
for 2020 is that 100% of eligible 
employees will receive annual 
performance feedback. 

In FY14, we recognized that we had 
regional variations in what was defined 
as a performance review – especially for 
nonmanagement employees working 
on the shop floor – so we clarified that 
definition. Measuring using the new 
standard, we determined that 46% of 
employees received performance reviews 
in FY14, including 100% of our managers. 
In FY15, 40% of employees received 
performance reviews, including 100%  
of our managers.

goal
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Employee Engagement 

Attracting and retaining a committed workforce depends on not only providing 
our employees with opportunities to develop their skills, but also listening to and 
being responsive to their needs. We engage with our employees in a number of 
ways – from our company intranet and newsletters to “town hall” style meetings 
with senior leaders to specific, focused engagement activities. 

Every two years we conduct a companywide 
employee engagement survey called “Our 
Voice,” which is designed to gauge attitudes 
and opinions about working at Novelis. 
Following the most recent survey, which 
was completed in late 2013, we analyzed the 
results and identified areas for improvement. 
Since that time, we have been working to 
implement a variety of changes in response, 
including the following: 

• In Brazil, we implemented a work/life 
flexibility program that includes work-
from-home and flex-time options and 
extended maternity leave. 

• In North America, we launched a 
LEAD (Leadership Engagement and 
Development) program for leaders 
focused on targeted skill development, 
and then provided a 360-degree 
assessment for leaders to measure the 
effectiveness of the program.

• In Asia, we developed and launched 
skill-development classes, a mentoring 
program, a job shadowing program, and a 
monthly employee recognition program. 

In November 2014, at our Oswego, New York, USA, 
plant, nearly 500 employees participated in Novelis’ 
first-ever sustainability workshop. The purpose of the 
event was to educate participants on ways to achieve 
a sustainable lifestyle, both at work and at home. All 
told, 16 sessions were held over four plant shifts. The 
event coincided with the launch of Oswego’s onsite 
composting initiative. Novelis’ Corporate Sustainability 
team hopes to use the workshop as a model and extend 
it to our plants across the globe.
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Underpinning all of our engagement efforts is Novelis’ 
commitment to having open communication and dialogue with 
all of our employees – both unionized and nonunionized. 

In Oswego, New York, USA, we have been involved in a legal 
matter resulting from the rejection of unionization by that plant’s 
workforce and a subsequent appeal by the United Steelworkers 
union. We respect the right of free association of our employees, 
as well as believing our obligations are to ensure that our 
employees’ decision not to unionize is validated and respected, 
and we will continue to defend their choice to maintain a direct 
and open relationship with Novelis. 

Also in FY15, Novelis held a number  
of activities to coincide with

International 
Women’s Day 

on March 8.
The activities – which took place at Novelis 
locations around the world and aimed to highlight 
our commitment to building and celebrating a 
diverse culture that includes female employees 
– were organized by Women in Novelis (WiN), an 
initiative founded by a group of Novelis employees. 

At one such event, our Latchford, U.K., facility sponsored nearly 150 pupils 
from a girls’ school to visit a local science museum. Employees in Warren, 
Ohio, USA, collected items for a local domestic violence shelter. Novelis 
Asia employees held a series of lectures aimed to educate and empower 
women leaders. In South America, Novelis employees held viewings 
of the movie Girl Rising, about the importance of girls’ education. In 
Zurich, Switzerland, employees hosted a panel discussion on women in 
leadership roles, and in Sierre, Switzerland, employees held a breakfast 
for female employees. Events were also held at Novelis headquarters in 
Atlanta, Georgia, USA, including small-group discussions of women’s 
leadership, work/life integration and mentoring.

In FY15, approximately

of our employees were  
represented by labor unions,  
and their employment conditions 
were governed by collective 
bargaining agreements

49%
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Safety
Supporting organizations that make the 
communities where our employees live and 
where we operate safer – whether through 
education, by improving the well-being of 
individuals and families, or by making physical 
improvements in housing and recreation.

Math and Science 
Education
Addressing not only Novelis’ needs but  
also the global need for more scientists, 
engineers and technologists by providing 
scholarships and supporting math and  
science education at all school levels.

Recycling
Supporting Novelis’ need for more recycled 
metal and helping consumers do their part 
in “closing the loop” by providing recycling 
education in schools and communities  
and funding programs that integrate 
recycling and fundraising.

Three Primary Focus Areas

Whether our charitable investments come 
in the form of volunteer time or financial 
support, we are working to create  
shared value for our communities  
and for Novelis in the three areas  
on which our programs focus: 

Our Communities

Novelis’ community engagement and investment 
strategy is designed to support and align with our 
business strategy.

Around the globe, we help to fund community-focused 
initiatives in three areas that align with our business: safety, 
math and science education, and recycling. Engaging on 
these issues helps to extend our corporate culture outside of 
our walls, contribute in meaningful ways to our community 
and bolster our social license to operate. Also, involving our 
people in structured volunteering efforts helps to connect 
them with their local communities and enhance their 
employee experience.

Our Novelis Neighbor Program

Several years ago, we set a goal of having formal community 
engagement processes at 100% of our operating sites. We 
have achieved this goal with Novelis Neighbor, our global 
program for coordinating community-focused interactions 
and investments at our local facilities around the world. 
Through Novelis Neighbor, each Novelis region is provided 
with funds for charitable giving; individual Novelis facilities 
then determine where and how the funds should be 
distributed within their local communities, in line with our 
global giving guidelines.

Novelis Neighbor site coordinators are responsible for 
managing and tracking the community outreach, charitable 
investment and volunteer activities at their respective 
facilities. To help determine where our charitable dollars 
and volunteer activities should focus, the site coordinators 
and plant managers engage in dialogue with neighbors, 
nongovernmental organizations, government officials 
and other local stakeholders. Through these meetings, we 
listen to stakeholders’ ideas and document the issues they 
are most concerned about, and then take these inputs into 
consideration to determine what programs to support. 
Over time, the focus areas may shift as the needs of the 
communities change.
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Among our strategic aims for Novelis Neighbor are to increase 
the impact of our community investments, enhance employee 
engagement and balance local flexibility with corporate 
guidance. We have seen that the program benefits not only 
communities, but also our workforce, as it creates a sense 
of pride among employees, encourages teamwork and skill 
development and sends the message that community service is 
essential to being a leader at Novelis. 

Figure 18 shows our corporate giving – both through Novelis 
Neighbor and other corporate contributions. 

1  All monetary figures are in U.S. dollars. In South America, we have the 
opportunity, at the encouragement of the Brazilian government, to earmark 
a portion of our corporate taxes each year to benefit nongovernmental 
organizations. These are known as “tax redirects.” The total at right includes 
$1,019,598 in tax redirects.

Figure 18: Novelis Charitable 
Contributions for FY151

Employee 
donations

$145,381

Novelis contributions
$3,357,529

Total community 
investment

$3,502,910

$420,000
invested in  
52 projects

25,000
people impacted

1,500 lbs.
of food served

20
homes built/renovated 

One Novelis Volunteer Month

Our One Novelis Volunteer Month is a focused effort, coordinated through Novelis Neighbor,  
to fund and execute large-scale employee volunteer projects each October. The third annual 
Volunteer Month, which took place in October 2014, had the following scope and impacts:
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Brazil 
1  Ouro Preto 
2  Pindamonhangaba 
3  Santo André 
4  São Paulo

Canada 
5  Kingston

China 
6  Changzhou 
7  Shanghai

France 
8  Voreppe

Germany 
9  Göttingen 

10  Lüdenscheid 
11  Nachterstedt 
12  Ohle

Italy 
13  Bresso 
14  Pieve

Malaysia 
15  Bukit Raja – ALCOM

South Korea 
16  Seoul 
17  Ulsan 
18  Yeongju

Switzerland 
19  Sierre 
20  Zürich

United Arab Emirates 
21  Dubai

United Kingdom 
22  Latchford

4

24

25

26

27

28

29

30

32

31 8

9
10

11 12

22

13
14

20

19

21

15

33

16

18

6
7

2

5

23

3
1

17

USA 
23  Atlanta, Georgia 
24  Berea, Kentucky 
25  Fairmont, West

Virginia
26  Greensboro,

Georgia
27  Kennesaw, Georgia 

28  Novi, Michigan 
29  Oswego, New York 
30  Spokane,

Washington
31  Terre Haute, Indiana 
32  Warren, Ohio

Vietnam 
33  Ho Chi Minh

34 
schools and 

shelters bettered

2,200
volunteers worked 
10,700 hours

33
sites across 
13 countries

One Novelis Volunteer Month Project Locations
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Community 
Engagement Initiatives
The following is a sampling of our community engagement activities in our  
three focus areas of safety, math and science education, and recycling. 

Fire Safety in Asia 
In Asia, Novelis provides funding to Safe Kids 
China and Safe Kids Korea (branches of Safe 
Kids Worldwide) and partners with the program 
to teach home safety to children. Through this 
program, employees from our facilities in Seoul, 
South Korea, conducted fire safety training in 
FY15 for underprivileged children who live in 
group homes. In Shanghai and Changzhou, 
China, Novelis employees talked with children 
about general home safety and fire safety. 
The children were given home safety training 
toolkits to take back to their families. 

Mangroves in Malaysia
In peninsular Malaysia, mangrove plants thrive 
in mixed saltwater and freshwater areas, where 
they help to prevent coastal erosion and protect 
people from storm surges and even tsunamis. 
In recent years, mangrove forests have been 
depleted due to industrial, commercial and 
residential development. In June 2014, 40 
individuals – including employees of ALCOM, 
our Malaysia subsidiary – and their families 
made a one-and-a-half-hour bus trip to a 
coastal area where they received a briefing on 
proper planting methods from the Malaysian 
Forestry Department and then successfully 
planted 500 mangrove plants. 

Habitat for Humanity
Habitat for Humanity builds or refurbishes homes for 
low-income families, with labor provided by the families 
themselves and by community volunteers. Novelis works 
with and supports Habitat for Humanity in North America 
and Asia. At the corporate level, we pledged $500,000 
to the organization for the 2011–15 period. Locally, our 
volunteers partner with Habitat on multiple building 
projects each year. In FY15, our employees volunteered 
on 21 home builds in Seoul, South Korea, and in six of our 
U.S. locations: Atlanta and Kennesaw, Georgia; Berea, 
Kentucky; Novi, Michigan; Terre Haute, Indiana; and 
Spokane, Washington. For the second year in a row, 200 
employee volunteers from Atlanta and Kennesaw teamed 
up during the One Novelis Volunteer Month on a “blitz 
build,” during which they built an entire three-bedroom 
home in six days.1 We also help to support Habitat’s 
IndiaBUILDS North America campaign, which is working 
to raise $20 million in North America by 2018 to support 
Habitat homebuilding in India. 

1 See a time-lapse video of the build at www.youtube.com/watch?v=nQlr1E5wAYw
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STEM Education in Schools 
Numerous Novelis locations – primarily in the United States and Europe 
– work with students to help build interest and knowledge in the STEM 
fields. The following are a few examples from FY15:

•   Novelis Göttingen offered a robotics workshop for girls as part of 
International Women’s Month. During the workshop, girls aged 
10–12 worked with LEGO® robots and heard from Novelis Engineer 
Lisa Kessler about her work. Our Göttingen facility also sponsors a 
robotics contest in the local schools. 

•   Employees from the Novelis Global Research & Technology Center in 
Kennesaw, Georgia, USA, conducted an interactive demonstration in 
schools called “The Magic of Material Science.” The demonstration is 
designed to build children’s interest in science.

•   Novelis employees in Ludenscheid, Ohle and Göttingen, Germany, 
provide LEGO Mindstorms® equipment – which can be used to build 
robots – to local schools to promote STEM education. 

•   Our Nachterstedt plant sponsors a “Science Week” in the local schools 
and universities. During the week, students visit the Nachterstedt 
facility for a plant tour. 

•   In Greensboro, Georgia, Novelis built a math and science laboratory 
at the local Boys & Girls Club, which provides a safe learning 
environment for kids in the community after school. Employees also 
serve as volunteer tutors. 

FIRST®

FIRST – which stands for “For Inspiration and Recognition of Science and 
Technology” – is an organization that seeks to inspire the next generation of 
engineers, technologists and scientists through mentor-based programs and 
robotics competitions. Novelis is an international partner of FIRST, providing 
more than $200,000 in financial support to the organization in FY15. At the local 
level we provided mentorship and sponsorship for robotics teams in the United 
States (in Atlanta and Kennesaw, Georgia; Fairmont, West Virginia; Terre Haute, 
Indiana; and Warren, Ohio); Europe (in Ohle and Göttingen, Germany; Pieve, Italy; 
and Sierre, Switzerland); South America (São Paulo and Pinda, Brazil); and Asia (in 
Seoul, South Korea). We also sponsored three local robotics competitions in the 
United States and one in Germany, as well as the world finals competition in  
St. Louis, Missouri, USA. In addition to providing funding and mentors, Novelis 
also supplies aluminum for robotic kits provided to FIRST teams worldwide.

STEM Scholarships 
We provide $5,000 college 
scholarships to the children of 
Novelis North America employees 
who are (or will be) studying in 
one of the STEM fields – science, 
technology, engineering or math. In 
2015, the scholarships were granted 
to four young people – three from 
Georgia and one from Kentucky 
– who plan to pursue degrees in 
engineering and medicine. 
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Collector Cooperatives
In São Paulo, Brazil, we have developed relationships with 10 can 
collectors’ cooperatives. The approximately 350 members of these 
cooperatives sort through recyclables to separate them by material 
so they can be sold. Consistent with our commitment to responsible 
sourcing, Novelis has invested more than $100,000 to help improve 
working conditions for the can collectors. Our efforts have focused 
on workplace safety and on improving the management and 
administration skills of cooperative members. For example, Novelis 
safety professionals have helped the cooperatives to identify and 
address safety concerns for the sorters and their facilities. Our recycling 
experts have helped the collectors strengthen their business operations 
in order to maximize profits. And, Novelis procurement employees 
negotiated contracts with the cooperatives that were advantageous 
for both parties. As a result, the collectors are enjoying a safer and more 
satisfying work environment and are recovering more recyclables, and 
Novelis is serving as a reliable purchaser of their goods. 

Recycling Education in Asia
Novelis Asia’s second annual GreenBiz Camp took place in Andong City, 
South Korea, in August 2014. GreenBiz Camp is a three-day educational 
program created to raise awareness about aluminum recycling and 
its environmental benefits. Fifty elementary-school-aged children 
participated in the camp in 2014. Hosted in conjunction with Junior 
Achievement Korea, the children took part in hands-on recycling 
activities, designed solar vehicles with aluminum cans and even 
devised a future environmentally friendly business plan. A highlight 
of the camp was visiting our Yeongju Recycling Center, Asia’s largest 
aluminum can recycling center – and the workplace of many of the 
children’s parents. In a separate effort, Novelis Vietnam employees 
started a recycling program at a local school, where they had also 
assisted with renovations and donated 2,500 books. The 60 employee 
volunteers installed recycling bins and educated the students about the 
importance of recycling. Going forward, Novelis promised to donate 
more books to the school’s library in exchange for cans collected in the 
recycling bins. 

Recycling Awards Program
In Brazil, we are sponsoring an awards program that seeks to reward 
innovative ideas and projects that promote sustainability through new 
applications of aluminum or that present new solutions to aluminum 
recycling. The audience for the awards program is university students 
and entrepreneurs. The winners will receive significant monetary 
awards and equipment. The awards program kicked off in March 2015; 
the winners will be announced in October 2015. 

Closure and Sale of  
Facilities in Brazil
At the end of 2014, we closed our remaining 
smelter in Ouro Preto, Brazil. Novelis’ priority 
during the closure was to maintain safe 
operations, as well as manage a smooth transition 
for the workforce, customers and the community. 
Approximately 400 employees were affected by 
this closure. We sought to sell the plant rather than 
close it, but the scenario for primary metal in Brazil 
was not attractive enough for investors. 

Separate from the closure of the smelter, we 
sold the hydroelectric power operations that 
supplied the smelter’s energy needs. With that 
sale, community dialogue and support of the 
Candonga Consortium – which was formed to 
assist families displaced by the hydroelectric dams 
– become the responsibility of the new owners. 
Novelis worked with the families through the 
Candonga Consortium for more than 10 years, 
including on small business development and 
vocational training.
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Became the aluminum  
supplier for the new  

Jaguar XE,  
the first vehicle in the world to 
use a new, high-recycled-content 
aluminum alloy, designed jointly by 
Novelis and Jaguar Land Rover for  
the automotive industry

Received certification for 

high-
recycled-
content 

can end sheet production  
in North America

Expanded our partnership 
with Ford Motor Company as a 
primary aluminum supplier for the 
redesigned, aluminum-intensive 

2015 Ford 
F-150

Launched the first product in a new 
portfolio of certified high-recycled-
content aluminum for specialty 
applications called evercycle™, 
which is designed for aluminum food 
containers and certified to contain 

100% 
recycled aluminum

Reaching Further  
by Working Together
The inherent properties of aluminum – lightweight, infinitely 
recyclable and versatile – mean that customers in our core 
markets of automotive, beverage can and high-end specialties 
are increasingly turning to aluminum to improve the 
sustainability profile of their products. 
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Highlights from FY15
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Our customers include some of the most well-
respected brands in the world, and, like Novelis, they  
are facing a growing set of sustainability imperatives – 
and opportunities. 
With Novelis’ commitment to 
sustainability, combined with our 
exceptional research and technology 
capabilities, these customers are 
increasingly turning to us to meet their 
rolled aluminum needs.

Our achievement of increasing our 
recycled inputs from 33% to 49% in the 
past five years translates into direct 
benefits for our customers: As we  
supply them with lower-carbon 
aluminum, the carbon footprint of their 
products is reduced. 

And Novelis is much more than simply 
a supplier of flat rolled aluminum; we 
are a design and technical partner. We 
develop long-term relationships with 
our customers and collaborate with 
them to develop innovative products 
that meet their needs and advance their 
sustainability objectives. 

Collaborating to Increase Recycled Inputs 

Increasing recycled inputs 
provides value to our customers, 
but achieving it also requires their 
collaboration and commitment. 
Our aim is to work together to 
evolve design specifications in a 
manner that meets the strictest 
performance requirements but 
also allows for increased recycled 
inputs. While at the same time, 
product design can determine how 
easily aluminum can be separated 
and recycled at the end of the 
product’s life – which is an essential 
part of truly closing the loop. 

In addition, we are using best 
practices from the beverage 
industry and applying them to all 
our customers. In particular, we 
are establishing arrangements 
for efficiently taking back our 
customers’ production scrap, 
which we then recycle and roll into 
new products. It’s an approach 
we’ve used with our beverage can 
customers for many years, but one 
we are significantly expanding with 
our customers in the automotive  

sector, where about 40% of the 
sheet we supply typically ends 
up as production scrap. As a 
result, these scrap take-back 
arrangements offer the potential 
for dramatically improving supply 
chain efficiency for our customers. 
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Sector Feature:

Beverage Cans
Novelis is the world’s largest producer of  
rolled aluminum products. 

In 2014, Novelis launched  
the world’s first certified 

high-recycled- 
content 
aluminum can body sheet. Novelis is 
constantly working to redefine the standard 
for sustainable packaging. 

While all aluminum cans are infinitely 
recyclable, not all cans are made of recycled 
content – indeed, the global industry average 
is only around 50% recycled content. 

Beverage can 
sheet makes up the largest 
part of our product portfolio, 
but it’s not a product or market 
in which we’re content to rest 
on our achievements. 

On the contrary, Novelis views 
aluminum beverage cans as an 
evolutionary, premium product. 
A product that is the subject of 
ongoing technical refinement and 
innovation 
within our company.
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Partnering with the  
Craft Beer Industry to 
Advance Sustainability 

The booming U.S. craft beer 
industry is driving a marked shift 
toward the use of aluminum 
cans, which offers a number of 
sustainability benefits over glass and 
PET bottles. Not only is aluminum 
infinitely recyclable, but aluminum 
cans also pack more efficiently and 
weigh less, which reduces both 
the cost and carbon-intensity of 
shipping and distribution. Another 
advantage: Aluminum cans better 
preserve beverage quality and taste 
by protecting the contents from 
light and air. 

In 2015, more than 50 breweries 
from across the United States 
joined forces to sign the Brewery 
Climate Declaration, created by the 
sustainability nonprofit Ceres. The 
Declaration calls on businesses, 
policymakers and the public to 
take action on climate change, and 
signatories pledge to take action 
to reduce GHGs, use less energy, 
choose clean energy sources and 
invest in new technologies that 
can help combat climate change. 
Novelis partnered with Ceres to 
promote and generate support for 
the Brewery Climate Declaration, 
including sponsoring Ceres’ 
participation in the annual Craft 
Brewers Conference in Portland, 
Oregon, in April 2015. 

We’ve received certification 
from SCS Global Services for our 
high-recycled-content can body 
sheet, as well as for high-recycled-
content can end sheet production 
in North America, taking us one 
step closer to the ultimate goal of   
100% recyclable, 100% 
recycled content. 

We recognize that the shift to certified, 
high-recycled-content aluminum sheet 
represents a change for the industry. It’s 
certainly a change for the better, as using 
recycled aluminum dramatically reduces 
environmental impacts. But accomplishing 
it requires all industry stakeholders to 
work together to make the use of recycled 
materials the standard, as well as to increase 
recycling rates among consumers. That’s 
why Novelis is committed to working 
with our customers and other aluminum 
manufacturers to share our knowledge of 
the process and help advance the use of 
recycled inputs.

Recyclable Recycledand
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Sector Feature:

Automotive
The automotive sector is the single fastest-growing 
market for aluminum FRP – and sustainability is the 
single biggest driver of that increasing demand.

Novelis has been aggressively 
expanding its capacity to 
serve this growing market. 
Since 2011,  we have 

tripled 

our automotive sheet capacity – and 
solidified our position as the leading supplier 
of aluminum FRP to the automotive industry. 

Automakers are significantly 

expanding their 
use of aluminum 

as a means of lightweighting 
vehicles to achieve the fuel-
efficiency increases that 
governments are mandating and 
consumers are demanding. 

Overview Strategy Sourcing Manufacturing Customers Consumers About This Report
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In FY15, we launched two new 
automotive finishing lines at our 
Oswego, New York, USA, plant. 
We also opened a new plant in 
Changzhou, China – that country’s 
first manufacturing facility 
dedicated to producing heat-
treated aluminum sheet for the 
automotive industry. 

The wholly owned facility will 
assist China in meeting its 

environmental 
goals 
and providing our customers in Asia and 
abroad with high-quality automotive sheet. 

Pioneering Tomorrow’s High-Recycled-Content 
Automotive Sheet in Partnership with JLR 

In FY15, Novelis expanded its long-time partnership with Jaguar 
Land Rover (JLR) with the announcement that Novelis is the 
exclusive aluminum supplier for the new Jaguar XE, launched in 
Europe in late 2015 and arriving in North America in 2016. The 
Jaguar XE is the first vehicle in the midsize segment to feature an 
aluminum-intensive body structure. 

What makes the XE groundbreaking is not simply that it is 
aluminum-intensive – it’s the fact that it’s recycled aluminum-
intensive. The new XE is the first vehicle in the world to use a new, 
high-recycled-content aluminum alloy, designed jointly by Novelis 
and JLR for the automotive industry, which will result in up to 75%  
of these parts being made from recycled aluminum. 

To help make this closed-loop arrangement work, the Novelis 
recycling plant in Latchford, U.K., takes back JLR’s aluminum 
production scrap, recycling it into new automotive sheet ingot and 
then rolling it, before sending it back to JLR for use in new vehicles. 
The partnership is a model of the circular economy at work. 

Taking Aluminum-Intensive Design Mainstream 
with the Ford F-150 

When Ford Motor Company’s new 2015 F-150 hit showroom 
floors, it marked a new era in the automotive industry’s 
aluminum revolution. For the 2015 model, Ford dramatically 
redesigned the F-150 – not least of which was switching to 
an aluminum-intensive design. Continuing our long-time 
partnership with Ford, Novelis is a key aluminum supplier for  
the F-150. 

The design of the vehicle itself isn’t the only thing pioneering 
about the 2015 F-150: The production process used to make 
it sets a new standard in closed-loop recycling. Ford installed 
an advanced system in its plant to collect and segregate 
aluminum production scrap. Novelis then buys back the scrap 
and transports it to our plant in Oswego, New York, USA, to 
recycle, re-roll and deliver back to Ford’s manufacturing facility 
in Dearborn, Michigan, USA. 

To help enable this arrangement, in FY15 Novelis completed 
an expansion of our scrap aluminum recycling facility in 
Oswego, featuring best-in-class scrap recovery and conversion 
technology, to increase our capacity to process, store and 
sort automotive scrap aluminum from Ford and other North 
American automakers. 
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Sector Feature:

Specialties 
Novelis’ specialties group has a diverse portfolio, 
which includes…

…products 
for mass 

transportation, 
commercial trucks 

and industrial 
equipment,

consumer 
electronics, 
and more

…architecture 
and building 

materials

different  
alloys 

Today, our specialties portfolio 
has varied levels of recycled 

content due to the diverse 
and more complex product 
mix, which includes a large 

number of 

Increasing recycled content within our specialties portfolio 
will present some of the biggest challenges because it will 
require evolving product design and redesigning alloys across 
a broad range of different applications. It’s a big job – but we 
also know that there’s a tremendous amount of potential and 
many untapped specialties markets where aluminum can 
help our customers achieve their sustainability objectives.

 Across these markets, sustainability is driving 

increased demand for aluminum 
as our customers are working to reduce the weight, improve the  

recyclability and increase the recycled content of their products –  
all while enhancing durability and performance.
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“There are so many potential applications 
and opportunities to expand the use of 
aluminum in the specialties sector. 
Anywhere we can convert from material that is less recyclable to 
aluminum, it’s a benefit for the economy, the environment, our customers 
and Novelis. We’re helping our customers line up the inherent value 
proposition of aluminum with the value proposition of their products 
– then we’re adding on our unrivalled recycling capabilities and use of 
recycled content – and it’s a net gain for everyone.

Steve Boney, Director of Specialties 

For example, Novelis is applying our industry-leading 
expertise in the automotive sector to help customers in the 
commercial trucking sector expand their use of aluminum. 
While fuel-efficiency standards for commercial trucks have 
lagged behind standards for passenger vehicles, governments 
around the world are signaling that they will enact significant 
fuel-efficiency increases for trucks. Aluminum is poised to be 
a key solution for lightweighting trucks and improving fuel 
efficiency – and Novelis is poised to be the partner of choice for 
commercial truck manufacturers. In FY15, we began laboratory 
and road testing of the first-of-its-kind aluminum truck cab 
chassis structures, which we expect will be commercially 
available for the 2017 model year. 

Doing What They  
Said Couldn’t be Done 
with evercycle™ 
In FY15, Novelis announced the 
commercial availability of a new, 
certified high-recycled-content 
aluminum for specialty applications 
called evercycle™. 

The first product in the evercycle™ 
portfolio is designed for aluminum 
food containers, and is certified by 
SCS Global Services to contain 100% 
recycled aluminum, including 90% 
post-consumer content and 10% 
customer manufacturing scrap. 
Currently available in North America, 
evercycle™ will become available 
globally as demand grows. 

The new high-recycled-content 
line represents a breakthrough in a 
product category that has historically 
been made from primary-aluminum-
based alloys, or with pre-consumer 
recycled content ranging from as 
low as zero to only as high as 50%. 
Conventional wisdom said it would 
not be possible to design aluminum 
food containers using scrap-friendly 
alloys or with post-consumer recycled 
content – but Novelis has turned that 
thinking on its head. Using disruptive 
innovation, we re-engineered the 
aluminum food container from the 
ground up – setting the new global 
standard for sustainable material and 
providing a real-world demonstration 
of how to close the loop. 
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In FY15, we opened 

2 new
aggregation centers 
for aluminum cans in 
the United Kingdom, 
bringing our total in 
that country to 9

Post-consumer recycled 
aluminum – most 
of which is UBCs – 
accounts for about 

69% 
of our total scrap inputs

We support an array of initiatives – 
including The Recycling Partnership, 
ThinkCans, MetalMatters and Every 
Can Counts, among others – aimed  
at increasing 

consumer
recycling 
through better curbside residential 
programs, away-from-home recycling 
options, and can drives and fundraisers

The End is Just  
the Beginning
In order to maximize the benefits of recycling, we need 
consumers to recycle more of their cans – as well as other 
aluminum-containing products such as electronics – instead 
of throwing them away. Consumers have a key role to play in 
our efforts to “close the loop” on aluminum production. 

C
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Highlights 
from FY15
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That’s why we support a number of efforts 
to improve consumer recycling rates by 
helping to make recycling convenient 
and educating consumers about the 
importance of recycling. We know we 
have more work to do in this area, though 
at the same time it is a challenging task 
that one company cannot tackle alone. 

We also pay close attention to consumer 
views about aluminum products and 
about sustainability. After all, while 
we don’t sell our products directly to 
consumers, they are our customers’ 
customers, and their market demands  
help to propel our business forward.

Every aluminum can is 
recyclable and has the 
potential to become 
a new can, again and 
again. But too many cans 
still end up in landfill. 

billion 
UBCs processed  
by Novelis each year
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Post-Consumer  
Recycling Around the World 

Consumer recycling of UBCs varies around 
the globe due to differences in recycling 
infrastructure, policies and customs. 
UBC recycling services may be provided 
by government agencies, by the private 
sector or by public–private partnerships, 
depending on location. In many areas, 
well-developed systems exist for collecting, 
sorting and processing aluminum cans. 
Elsewhere, systems are less developed, more 
fragmented or more limited. 

Increasingly, we at Novelis are directly 
creating recycling infrastructure ourselves. 
In September 2014, for example, we opened 
two new aggregation centers for aluminum 
cans in the United Kingdom – bringing our 
total to nine centers across the country. 
We also operate a recycling center in Ho 
Chi Minh City, Vietnam, to handle the 
procurement, cleaning and baling of UBCs in 
that country. And in Brazil, we operate eight 
scrap collection centers to help us increase 
our supply of material for recycling in that 
country. In these areas, we buy aluminum 
directly from many small community and 
micro-enterprise collectors, not just from 
large, third-party traders. 

UBCs are the world’s  
most-recycled beverage 
containers. Globally, about 

70% 
of cans 
are recovered  
for recycling

Brazil continues to have perhaps the highest 
recycling rate in the world, at an estimated 98%.1

1 http://www.recyclingtoday.com/Article.aspx?article_id=135260
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Efforts to Increase  
Post-Consumer Recycling

Novelis is the leading recycler of UBCs in the 
world, and we now process more than 50 billion 
UBCs each year. At present, post-consumer 
recycled aluminum – most of which is UBCs – 
accounts for about 69% of our total scrap inputs. 

It is very challenging – if not impossible – for a single 
company like Novelis to drive large-scale change in 
consumer recycling behavior. However, achieving our 
recycled-content goal depends in part on increasing 
consumer recycling rates, so we are always seeking 
new ways to leverage our influence in this area. To 
date, we have developed and/or supported several 
key tailored strategies – in partnership with nonprofit 
organizations, customers, municipalities and other 
stakeholders – aimed at making UBC recycling easier 
and more convenient, and educating consumers 
about its importance.

50 years
is the approximate 

lifespan of 
aluminum in 

buildings

15 to  
20 years
is the average 
lifespan of  
an automobile

60 days 
to recycle cans and 

return to the shelf

Most of our work focuses on 

increasing  
UBC recycling
 through…

We know that recycling rates for other 
types of post-consumer aluminum – 
such as electronics – need to increase as 
well. Systems for collecting and recycling 
consumer electronics are typically not as well 
developed as those for cans, and are even 
more variable among locales and regions. 
The following are ways these items are 
currently recycled. But to date, we have not 
found effective ways to engage in these areas.

better 
curbside 
residential 
programs

away-
from-home 
recycling 
options

and can 
drives and 
fundraisers

E-waste take-back 
programs (for 
computers and 
other electronics)

Scrap dealers/
dismantlers (for 
construction 
scrap, aluminum 
siding, appliances, 
vehicles)

Local/municipal 
drop-off points (for 
cans, computers, 
electronics, 
appliances, 
construction 
scrap)

p. 70 p. 71 p. 72

Recycling Turnaround Time

Recycling of Consumer Goods
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Improving

Recycling
Curbside

MetalMatters
Sponsored by Novelis and other industry 
partners, MetalMatters is a recycling 
communications program that helps 
local communities in the United Kingdom 
promote residential curbside recycling 
in general – and the recovery of metal 
packaging in particular. Since 2012, 
MetalMatters campaigns have run in 50 
communities, directly targeting more than 
3 million households. On average, these 
campaigns have helped to increase metal 
recycling rates by 18%. 

Southeast Recycling Development 
Council (SERDC)
Novelis is a sponsor of the SERDC, which 
works to unite industry, government and 
nongovernmental organizations to promote 
sustainable recycling in 11 southeastern 
U.S. states. Among SERDC’s projects for 
2015, the organization is conducting an 
assessment of recycling in Alabama and 
will provide a roadmap for strengthening 
the material management infrastructure in 
that state. They are also providing technical 
assistance to the Tennessee Department 
of Environment & Conservation with the 
implementation of a 10-year solid waste 
management plan in that state.

We are pleased at Novelis’ longstanding 
commitment to growing the recovery 
of aluminum packaging through best 
management practices in curbside 
recycling. With Novelis’ help, we are 
driving real change in recycling programs 
that should help them continue to make 
progress on their journey to use 80% 
recycled materials by 2020.
Keefe Harrison,  Executive Director,  
The Recycling Partnership

The Recycling Partnership
In the United States, we are an active member 
and funder of the Recycling Partnership 
(formerly called the Curbside Value Partnership), 
a nonprofit that seeks to strengthen 
residential recycling systems nationwide. The 
Recycling Partnership works by identifying 
industrywide barriers to recycling success 
and then designing educational and technical 
resources to overcome those barriers. Since the 
organization’s inception, it has helped more 
than 40 communities improve their recycling 
programs. Most recently, it has focused on  
three communities – Florence, Alabama; 
Columbia, South Carolina; and Richmond, 
Virginia – where they estimate their efforts  
will result in increases in recycling of 123%, 
500% and 90%, respectively.   
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Improving

from-Home
Recycling

Away-

Partnership with the 
Atlanta Falcons
As the “Official Recycling Partner” of the 
Atlanta Falcons professional football 
team, Novelis and the Falcons sponsor a 
number of programs aimed at educating 
fans about recycling. The Rise Up and 
Recycle campaign, for instance, includes 
messaging throughout the football stadium 
encouraging attendees to recycle their 
beverage cans. Novelis and the Falcons 
also sponsor the Green Team Recycling 
Program, a four-month contest designed to 
recognize elementary and middle schools 
in Georgia for their recycling efforts. In 
2014, more than 50 schools participated in 
the program, which provides educational 
materials and special prizes to the 
participating schools. Third-grade teacher 
Toyin Fadina was named this year’s Green 
Team Ambassador Grand Prize Winner for 
her efforts to engage students in recycling. 
Fadina’s school will receive a $2,500 grant to 
improve its recycling program and enhance 
environmental education.

Every Can Counts
This U.K. initiative, founded in 2009 and 
sponsored by Novelis and other supply chain 
stakeholders, focuses on increasing away-
from-home recycling by providing recycling 
collection bins at more than 4,500 businesses, 
schools, concerts and sporting events. In 2014 
alone, more than 1,000 new sites were added – 
including, for the first time, hospitals. A Novelis 
representative sits on the steering committee of 
Every Can Counts. 
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Can Drives
ThinkCans
Novelis’ ThinkCans program has for 
years promoted recycling education 
and awareness in the United Kingdom. 
ThinkCans hosts an informative website 
– www.thinkcans.net – that provides 
educational resources about how, where 
and why to recycle aluminum. In FY15, 
approximately 50,000 users viewed the site 
– up 30% from the previous year. ThinkCans’ 
Cash for Cans initiative, first launched 
in 1991, provides recycling bins and 
educational leaflets to schools and charities 
that want to run can drives, and then pays 
the organizations for the cans collected.

The Atlanta-based nonprofit One More Generation (OMG) – 
which was founded by two pre-teens who are passionate about 
environmental causes – developed a week-long curriculum for 
elementary-aged children about the importance of aluminum 
and plastics recycling. With funding support from Novelis, this 
curriculum has educated thousands of students across the 
United States about recycling and is continuing to grow across 
the United States and internationally. Already, the curriculum has 
been taught in Soweto, South Africa, and plans are in place to 
deliver it in the United Kingdom, Australia, Colombia and China. 

In South Korea, we sponsor GreenBiz Camp, another effort to 
educate children about the importance of recycling. See p. 57 for 
more on this effort.

Educating Kids about Recycling

and Fundraisers
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Product Safety and Health

The safety and quality of our products  
is of course a top priority for Novelis. 

For some food and beverage applications, we certify that we 
meet demanding regulatory consumer safety requirements. 
For automotive applications, our aluminum meets the rigorous 
safety requirements of our customers. All scientific evaluations 
to date, produced by internationally respected organizations, 
have found aluminum to be safe for use in the full range of its 
current applications. 

In recent years, some consumer groups have raised concerns 
about bisphenol A (BPA), which is a component of the resins 
used in epoxy coatings inside metal packaging, as well as many 
plastic products. France went so far as to ban BPA, effective 
January 1, 2015. However, the European Food Safety Authority 
recently completed a comprehensive re-evaluation of BPA and 
concluded that “BPA poses no health risk to consumers of any 
age group (including unborn children, infants and adolescents) 
at current exposure levels.”1 Regulatory agencies in the United 
States, Canada, Japan, Australia and New Zealand have made 
similar statements. 

In light of France’s ban, however, and because Germany and 
several U.S. states are also contemplating bans or limitations, 
Novelis has been actively working with coating suppliers, 
can makers and beverage companies to develop sustainable 
alternatives to the current BPA-based epoxy coatings. In 
France, two solvent-based substances have been qualified and 
commercialized for use as interior can coatings. 

Concerns about the use of aluminum itself for food and drink 
packaging have sometimes arisen but ultimately have been 
deemed unfounded. The human body has highly effective 
barriers to exclude aluminum and similar metals, and in healthy 
individuals, the kidneys quickly excrete most of the absorbed 
aluminum. Patients with severe kidney problems, including 
those on dialysis treatment, do often face problems, including 
the inability to excrete absorbed aluminum. The use of modern 
aluminum-free dialysate solutions now prevents “dialysis 
dementia.” Acute dialysis dementia, as described in the early 
days of renal dialysis, has no connection with Alzheimer’s 
disease. In 1997, a task group under the auspices of the World 
Health Organization and the United Nations Environment 
Programme concluded that no evidence exists to support the 
premise that aluminum causes, exacerbates or accelerates 
Alzheimer’s disease.

Consumer 
Viewpoints  
on Sustainability

While Novelis doesn’t sell 
its products directly to 
consumers, demand for the 
products we make is driven by 
consumer needs, desires and 
attitudes.

If consumers demand more 
environmentally sustainable 
products, our customers – 
including beverage companies, 
automakers and electronics 
manufacturers, among others – are 
going to respond to those interests 
and look for more sustainable 
alternatives, such as Novelis 
aluminum. 

Fortunately for us, “green” products 
are increasingly in demand. In 
2014, we commissioned market 
research about consumers and 
key stakeholders that confirmed 
this. The research – undertaken by 
Forum for the Future, a sustainable 
development nongovernmental 
organization – sought to get 
insight into respondents’ views 
regarding recycled content in 
consumer products. The research 
revealed that sustainability does 
influence consumer choice at the 
grocery store, and that consumers 
would consider switching to a 
comparable brand that offered 
more sustainable packaging. 

1 http://www.efsa.europa.eu/en/press/news/150121.htm
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This is Novelis’ fifth annual sustainability report, 
published in late 2015.

Scope and Boundaries

This report was prepared in accordance with 
the principles of materiality (see p. 16), as well 
as completeness, balance, comparability, 
accuracy, reliability, timeliness and clarity. 
We applied quality principles to its data 
collection and reporting process, and used 
Global Reporting Initiative (GRI) reporting 
principles in compiling the data. 

The report focuses on our most material 
impacts and opportunities – those that are 
of most importance to our company and our 
stakeholders. These issues are either currently 
affecting, or will affect, our business activities, 
and Novelis has some level of indirect or 
direct influence over them (see p. 16). 

This report covers all Novelis Inc. divisions, 
subsidiaries and legal entities in the 11 
countries in which we are present. It includes 
our joint ventures. We have included 50% 
of the Alunorf joint venture in Germany, 
where we have 50% of plant output, and 
55% of the Logan facility in the United States, 
where we own 40% of outstanding common 
shares but receive 55% of plant output due 
to equipment investments. The financial 
and environmental data for these operations 
are included in our companywide data in 
this report at these percentages. For the 
operations in South Korea and Malaysia, 
we report operational data at 100%. In 
South Korea, we hold an approximate 100% 
equity interest in the Ulsan and Yeongju 
plants. We hold a 59% equity interest in the 
Aluminum Company of Malaysia Berhad, a 
publicly traded company that operates from 
Bukit Raja, Selangor, Malaysia. Unlike our 
production-sharing joint ventures at Alunorf 
and Logan, we market 100% of the Korean 
and Malaysian plants’ outputs. 

The full GRI content index lists details of 
organizational changes that could affect 
the future year-on-year comparability of 
data, where applicable. Data measurement 
techniques and the basis of calculations, if 
relevant, are noted with the data graphics 
and tables. In some cases, the data may 
have changed slightly since our last report 
due to the following: improved processes 
for calculations, estimations, or conversion 
factors, changed reporting periods 
(calendar year to fiscal year), or improved 
methodologies (e.g., tracking actual numbers 
instead of using estimates). Also note, some 
data points (e.g., percentage reductions of 
environmental metrics) may not appear to 
calculate correctly, but this is due to rounding.

Reporting Period

The primary financial and environmental 
data and information contained in this report 
cover the period from April 1, 2014, to March 
31, 2015, which is Novelis’ fiscal year 2015 
(FY15). Additional relevant baseline data or 
context from preceding years are included in 
some cases. 

Assurance

We did not seek third-party assurance of this 
report; however, we systematically gathered 
our data with future assurance in mind. Some 
of the data we disclose have undergone 
various forms of internal and third-party 
verification. For example, most financial 
data were derived from financial statements 
included in our Annual Report on Form 10-K, 
and some environmental data were reported 
to regulatory authorities. In addition, the 
third-party environmental and sustainability 
certifier SCS Global Services, Inc. certified 
the content of our high-recycled-content 
beverage can sheet. 
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Strategy and Analysis
G4 Indicator Report Section or Location  Page Omission

G4-1 Letter from Our Chief  
Executive Officer

2–3

G4-2 Letter from Our Chief  
Executive Officer

2–3

Performance Summary 5

Strategy 8–21

Novelis FY15 10-K  15–22

Organizational Profile
G4 Indicator Report Section or Location  Page Omission

G4-3 About Novelis 6

G4-4 About Novelis 6

Our Key Market Segments 7

Corporate website:  
Who We Are

G4-5 About Novelis 6

G4-6 About Novelis 6

Full GRI Index

Novelis FY15 10-K 10

G4-7 About Novelis 6

Sustainability Management  
and Governance

21

G4-8 About Novelis 6

Our Key Market Segments 7

Customers 58–65

G4-9 About Novelis 6

Full GRI Index Appendix A

Corporate website: Investors

Novelis FY15 10-K  

G4-10 Full GRI Index Appendix B

G4-11 Full GRI Index

Employee Engagement 51

G4-12 Sourcing 22–29

G4 Indicator Report Section or Location  Page Omission

G4-13 Our Operating Environment 
and Business Performance

12–14

Full GRI Index

Novelis FY15 10-K  7–9

G4-14 Full GRI Index

G4-15 Stakeholder Engagement 
and Partnerships

17–20

Responsible Sourcing 25

Full GRI Index

Identified Material Aspects and Boundaries 
G4 Indicator Report Section or Location  Page Omission

G4-16 Stakeholder Engagement 
and Partnerships

17–20

Full GRI Index

G4-17 About Novelis 6

Scope and Boundaries 74

Novelis FY15 10-K  Exhibit 21.1

G4-18 Materiality 16

Stakeholder Engagement 
and Partnerships

17–20

Full GRI Index

G4-19 Materiality 16

G4-20 Materiality 16

Scope and Boundaries 74

Reporting Period 74

G4-21 Materiality 16

Scope and Boundaries 74

Reporting Period 74

G4-22 Reporting Period 74

Scope and Boundaries 74

G4-23 Reporting Period 74

General Standard Disclosures

Continued…   

GRI Index in Accordance with Comprehensive G4 Guidelines

The Global Reporting Initiative Index

We have aligned this report to conform to the Global 
Reporting Initiative (GRI) G4 Sustainability Reporting 
Guidelines at the Comprehensive level. 

An abbreviated GRI Index is included on the following 
pages, to help readers easily locate information on 
indicators spelled out in the GRI guidelines.

Supplemental data and other information on our 
performance against the GRI’s criteria can be found in 
the complete GRI Index on our website at novelis.com/
sustainability. We discuss our approach to external 
assurance for this report on page 74.

  Organizational Profile continued…

http://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=10269029&type=PDF&symbol=0001304280&companyName=Novelis%2C+Inc.+&formType=10-K&dateFiled=2015-05-12&cik=0001304280
http://www.novelis.com/en-us/Pages/Who-We-Are.aspx
http://www.novelis.com/en-us/Pages/Who-We-Are.aspx
http://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=10269029&type=PDF&symbol=0001304280&companyName=Novelis%2C+Inc.+&formType=10-K&dateFiled=2015-05-12&cik=0001304280
http://www.novelis.com/en-us/Pages/Investors.aspx
http://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=10269029&type=PDF&symbol=0001304280&companyName=Novelis%2C+Inc.+&formType=10-K&dateFiled=2015-05-12&cik=0001304280
http://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=10269029&type=PDF&symbol=0001304280&companyName=Novelis%2C+Inc.+&formType=10-K&dateFiled=2015-05-12&cik=0001304280
http://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=10269029&type=PDF&symbol=0001304280&companyName=Novelis%2C+Inc.+&formType=10-K&dateFiled=2015-05-12&cik=0001304280
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Stakeholder Engagement
G4 Indicator Report Section or Location  Page Omission

G4-24 Stakeholder Engagement 
and Partnerships

17–20

G4-25 Stakeholder Engagement 
and Partnerships

17–20

G4-26 Stakeholder Engagement 
and Partnerships

17–20

G4-27 Stakeholder Engagement 
and Partnerships

17–20

Report Profile
G4 Indicator Report Section or Location  Page Omission

G4-28 Reporting Period 74

G4-29 Full GRI Index

G4-30 Full GRI Index

Reporting Period 74

G4-31 Report Back Cover

G4-32 GRI Index 75–80

G4-33 Assurance 74

Governance
G4 Indicator Report Section or Location  Page Omission

G4-34 Sustainability Management  
and Governance 

21

Full GRI Index

Corporate Website:  
Executive Officers

Corporate Website:  
Board of Directors

Novelis FY15 10-K  142–146

G4-35 Sustainability Management  
and Governance 

21

Environment, Health and 
Safety (EHS) Management 
Systems

32

Full GRI Index

G4-36 Sustainability Management  
and Governance

21

Full GRI Index

G4-37 Stakeholder Engagement 
and Partnerships

17–20

Public Policy Engagement 17

Full GRI Index

G4-38 Sustainability Management  
and Governance

21

Full GRI Index

Corporate Website:  
Executive Officers

Corporate Website:  
Board of Directors

Novelis FY15 10-K  142–146

G4-39 Full GRI Index

G4-40 Full GRI Index

Novelis FY15 10-K  142–146

G4 Indicator Report Section or Location  Page Omission

G4-41 Full GRI Index

Corporate Website:  
Code of Conduct

Corporate Website:  
Code of Ethics

G4-42 Sustainability Management  
and Governance

21

Full GRI Index

G4-43 Full GRI Index

G4-44 Full GRI Index

G4-45 Full GRI Index

Novelis FY15 10-K  142–146

G4-46 Full GRI Index

Novelis FY15 10-K  142–146

G4-47 Full GRI Index

G4-48 Sustainability Management  
and Governance

21

Full GRI Index

G4-49 Novelis FY15 10-K 142–146

Full GRI Index

G4-50 Full GRI Index

G4-51 Novelis FY15 10-K 147–162

Full GRI Index

G4-52 Novelis FY15 10-K 147–162

G4-53 See G4-51

Full GRI Index

Novelis FY15 10-K 147–162

G4-54 - Data is confidential

G4-55 - Data is confidential

Ethics and Integrity
G4 Indicator Report Section or Location  Page Omission

G4-56 Sustainability Management  
and Governance

21

Corporate Website:  
Code of Conduct

Corporate Website:  
Code of Ethics

Full GRI Index

G4-57 Sustainability Management 
and Governance

21

Corporate Website:  
Code of Conduct

Corporate Website:  
Code of Ethics

Full GRI Index

G4-58 See G4-57

Full GRI Index

  Governance continued…  Identified Material Aspects and Boundaries continued…

Continued…   

http://www.novelis.com/en-us/Pages/Executive-Committee.aspx
http://www.novelis.com/en-us/Pages/Executive-Committee.aspx
http://www.novelis.com/en-us/Pages/Board-of-Directors.aspx
http://www.novelis.com/en-us/Pages/Board-of-Directors.aspx
http://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=10269029&type=PDF&symbol=0001304280&companyName=Novelis%2C+Inc.+&formType=10-K&dateFiled=2015-05-12&cik=0001304280
http://www.novelis.com/en-us/Pages/Executive-Committee.aspx
http://www.novelis.com/en-us/Pages/Executive-Committee.aspx
http://www.novelis.com/en-us/Pages/Board-of-Directors.aspx
http://www.novelis.com/en-us/Pages/Board-of-Directors.aspx
http://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=10269029&type=PDF&symbol=0001304280&companyName=Novelis%2C+Inc.+&formType=10-K&dateFiled=2015-05-12&cik=0001304280
http://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=10269029&type=PDF&symbol=0001304280&companyName=Novelis%2C+Inc.+&formType=10-K&dateFiled=2015-05-12&cik=0001304280
http://2gjjon1sdeu33dnmvp1qwsdx.wpengine.netdna-cdn.com/wp-content/uploads/2015/12/ENG_CodeofConduct06.pdf
http://2gjjon1sdeu33dnmvp1qwsdx.wpengine.netdna-cdn.com/wp-content/uploads/2015/12/ENG_CodeofConduct06.pdf
http://www.novelis.com/en-us/Pages/Code-of-Ethics.aspx
http://www.novelis.com/en-us/Pages/Code-of-Ethics.aspx
http://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=10269029&type=PDF&symbol=0001304280&companyName=Novelis%2C+Inc.+&formType=10-K&dateFiled=2015-05-12&cik=0001304280
http://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=10269029&type=PDF&symbol=0001304280&companyName=Novelis%2C+Inc.+&formType=10-K&dateFiled=2015-05-12&cik=0001304280
http://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=10269029&type=PDF&symbol=0001304280&companyName=Novelis%2C+Inc.+&formType=10-K&dateFiled=2015-05-12&cik=0001304280
http://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=10269029&type=PDF&symbol=0001304280&companyName=Novelis%2C+Inc.+&formType=10-K&dateFiled=2015-05-12&cik=0001304280
http://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=10269029&type=PDF&symbol=0001304280&companyName=Novelis%2C+Inc.+&formType=10-K&dateFiled=2015-05-12&cik=0001304280
http://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=10269029&type=PDF&symbol=0001304280&companyName=Novelis%2C+Inc.+&formType=10-K&dateFiled=2015-05-12&cik=0001304280
http://2gjjon1sdeu33dnmvp1qwsdx.wpengine.netdna-cdn.com/wp-content/uploads/2015/12/ENG_CodeofConduct06.pdf
http://2gjjon1sdeu33dnmvp1qwsdx.wpengine.netdna-cdn.com/wp-content/uploads/2015/12/ENG_CodeofConduct06.pdf
http://www.novelis.com/en-us/Pages/Code-of-Ethics.aspx
http://www.novelis.com/en-us/Pages/Code-of-Ethics.aspx
http://2gjjon1sdeu33dnmvp1qwsdx.wpengine.netdna-cdn.com/wp-content/uploads/2015/12/ENG_CodeofConduct06.pdf
http://2gjjon1sdeu33dnmvp1qwsdx.wpengine.netdna-cdn.com/wp-content/uploads/2015/12/ENG_CodeofConduct06.pdf
http://www.novelis.com/en-us/Pages/Code-of-Ethics.aspx
http://www.novelis.com/en-us/Pages/Code-of-Ethics.aspx
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Economic 
G4 Indicator Report Section or Location  Page Omission

Aspect: Economic Performance

DMA Performance Summary 5

About Novelis 6

Sustainability Management  
and Governance

21

G4-EC1 About Novelis 6

Novelis' Charitable 
Contributions

53

Novelis FY15 10-K  

Full GRI Index

G4-EC2 Letter from Our Chief 
Executive Officer

2–3

Market Factors 14

Public Policy Engagement 17

Greenhouse Gas Emissions 33–36

Energy Use 37–39

Full GRI Index

G4-EC3 Novelis FY15 10-K

Full GRI Index

G4-EC4 Full GRI Index

Aspect: Market Presence Aspect did not meet 
threshold for materiality

Aspect: Indirect Economic Impacts Aspect did not meet 
threshold for materiality

Aspect: Procurement Practices Aspect did not meet 
threshold for materiality

Environmental
G4 Indicator Report Section or Location Page Omission

Aspect: Materials

DMA Sustainability Management  
and Governance

21

Mainstreaming Recycling 9

Sourcing 22–29

Full GRI Index

G4-EN1 Full GRI Index

G4-EN2 Our Global Recycling 
Strategy

24

Full GRI Index

Aspect: Energy

DMA Sustainability Management  
and Governance

21

Environment, Health and 
Safety (EHS) Management 
Systems

32

Energy Use 37–39

Full GRI Index

G4-EN3 Energy Use 37–39

Full GRI Index

G4-EN4 Greenhouse Gas Emissions 33–36

Energy Use 37–39

Full GRI Index

G4 Indicator Report Section or Location Page Omission

G4-EN5 Energy Use 37–39

Full GRI Index

G4-EN6 Mainstreaming Recycling 9

Energy Use 37–39

Full GRI Index

G4-EN7 Energy Use 37–39

Customers 58–65

Full GRI Index

Aspect: Water

DMA Sustainability Management  
and Governance

21

Environment, Health and 
Safety (EHS) Management 
Systems

32

Water 40–41

Full GRI Index

G4-EN8 Water 40–41

Full GRI Index

G4-EN9 - Not available: we expect 
this data to be available 
in the next 3–5 years

G4-EN10 Water 40–41

Full GRI Index

Aspect: Biodiversity Aspect did not meet 
threshold for materiality

Aspect: Emissions

DMA Sustainability Management  
and Governance

21

Greenhouse Gas Emissions 33–36

Non-GHG Air Emissions 45

Full GRI Index

G4-EN15 Greenhouse Gas Emissions 33–36

Full GRI Index

G4-EN16 Greenhouse Gas Emissions 33–36

Full GRI Index

G4-EN17 Greenhouse Gas Emissions 33–36

Full GRI Index

G4-EN18 Greenhouse Gas Emissions 33–36

Full GRI Index

G4-EN19 Greenhouse Gas Emissions 33–36

Full GRI Index

G4-EN20 Full GRI Index

G4-EN21 Non-GHG Air Emissions 45

Full GRI Index

Specific Standard Disclosures

  Environmental continued…

Continued…   

http://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=10269029&type=PDF&symbol=0001304280&companyName=Novelis%2C+Inc.+&formType=10-K&dateFiled=2015-05-12&cik=0001304280
http://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=10269029&type=PDF&symbol=0001304280&companyName=Novelis%2C+Inc.+&formType=10-K&dateFiled=2015-05-12&cik=0001304280
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G4 Indicator Report Section or Location Page Omission

Aspect: Effluents and Waste

DMA Sustainability Management  
and Governance

21

Environment, Health and 
Safety (EHS) Management 
Systems

32 

Waste 42–44

Full GRI Index

G4-EN22 Water 40–41

Full GRI Index

G4-EN23 Waste 42–44

Full GRI Index

G4-EN24 Full GRI Index

G4-EN25 Full GRI Index

G4-EN26 Full GRI Index

Aspect: Products and Services

DMA See DMA for Materials and  
all other Environmental 
aspect DMAs

Strategy 8–21

Sustainability Management  
and Governance

21

Customers 58–65

Consumers 66–73

Full GRI Index

G4-EN27 Mainstreaming Recycling 9

Sourcing 22–29

Our Environmental 
Performance

33–45

Customers 58–65

Efforts to Increase  
Post-Consumer Recycling

69–72

Full GRI Index

G4-EN28 Efforts to Increase 
Post-Consumer Recycling

69–72

Full GRI Index

Aspect: Compliance

DMA Sustainability Management  
and Governance

21

Environment, Health and 
Safety (EHS) Management 
Systems

32

Full GRI Index

G4-EN29 Full GRI Index

Aspect: Transport Aspect did not meet 
threshold for materiality

Aspect: Overall Aspect did not meet 
threshold for materiality

G4 Indicator Report Section or Location Page Omission

Aspect: Supplier Environmental Assessment

DMA Sustainability Management  
and Governance

21

Sourcing 22–29

Responsible Sourcing 25

Full GRI Index

G4-EN32 Full GRI Index

G4-EN33 Full GRI Index

Aspect:  Environmental  
Grievance Mechanisms

Aspect did not meet 
threshold for materiality

Social – Labor Practices and Decent Work
G4 Indicator Report Section or Location  Page Omission

Aspect: Employment

DMA Sustainability Management  
and Governance

21

Our People 46–51

Full GRI Index

G4-LA1 Full GRI Index

G4-LA2 Full GRI Index

G4-LA3 - Per company policy, 
this information is 
confidential

Aspect: Labor/Management Relations

DMA Sustainability Management  
and Governance

21

Employee Engagement 50–51

MM4 Full GRI Index

G4-LA4 Full GRI Index

Aspect: Occupational Health & Safety

DMA Sustainability Management  
and Governance

21

Environment, Health and 
Safety (EHS) Management 
Systems

32 

Health & Safety 48–49

Full GRI Index

G4-LA5 Environment, Health and 
Safety (EHS) Management 
Systems

32

Full GRI Index

G4-LA6 Health & Safety 48–49

Full GRI Index

G4-LA7 Full GRI Index

G4-LA8 Full GRI Index

  Environmental continued…   Environmental continued…

Continued…   
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Continued…   

G4 Indicator Report Section or Location  Page Omission

Aspect: Training and Education

DMA Sustainability Management  
and Governance

21

Employee Evaluations 49

Talent Management 46–47

Full GRI Index

G4-LA9 Full GRI Index

G4-LA10 Talent Management 46–47

Full GRI Index

G4-LA11 Employee Evaluations 49

Full GRI Index

Aspect: Diversity and Equal Opportunity

DMA Sustainability Management  
and Governance

21

Employee Engagement 51

Novelis Code of Conduct

Corporate Governance 
website

Full GRI Index

G4-LA12 Corporate Website:  
Executive Officers

Corporate Website:  
Board of Directors

Novelis FY15 10-K

Full GRI Index

Aspect: Equal Remuneration for Women and Men

DMA Sustainability Management  
and Governance

21

Employee Engagement 51

Corporate Governance 
website

Full GRI Index

G4-LA13 - Per company policy, 
this information is 
confidential

Aspect: Supplier Assessment for Labor Practices

DMA Sustainability Management  
and Governance

21

Sourcing 22–29

Responsible Sourcing 25

Novelis Supplier Code  
of Conduct

Full GRI Index

G4-LA14 Full GRI Index

G4-LA15 Full GRI Index

Aspect:  Labor Practices  
Grievance Mechanisms

Aspect did not meet 
threshold for materiality

Human Rights
G4 Indicator Report Section or Location  Page Omission

Aspect: Investment Aspect did not meet 
threshold for materiality

Aspect: Non-Discrimination Aspect did not meet 
threshold for materiality

Aspect:  Freedom of Association and 
Collective Bargaining 

Aspect did not meet 
threshold for materiality

Aspect: Child Labor Aspect did not meet 
threshold for materiality

Aspect:  Forced and  
Compulsory Labor

Aspect did not meet 
threshold for materiality

Aspect: Security Practices Aspect did not meet 
threshold for materiality

Aspect: Indigenous Rights Aspect did not meet 
threshold for materiality

Aspect: Assessment Aspect did not meet 
threshold for materiality

Aspect: Supplier Human Rights Assessment

DMA Sustainability Management  
and Governance

21

Sourcing 22–29

Responsible Sourcing 25

Novelis Supplier Code of 
Conduct

Full GRI Index

G4-HR10 Responsible Sourcing 25

Full GRI Index

G4-HR11 Responsible Sourcing 25

Full GRI Index

Aspect:  Human Rights  
Grievance Mechanisms

Aspect did not meet 
threshold for materiality

  Labor Practices and Decent Work continued…

http://2gjjon1sdeu33dnmvp1qwsdx.wpengine.netdna-cdn.com/wp-content/uploads/2015/12/ENG_CodeofConduct06.pdf
http://www.novelis.com/en-us/Pages/Corporate-Governance.aspx
http://www.novelis.com/en-us/Pages/Corporate-Governance.aspx
http://www.novelis.com/en-us/Pages/Executive-Committee.aspx
http://www.novelis.com/en-us/Pages/Executive-Committee.aspx
http://www.novelis.com/en-us/Pages/Board-of-Directors.aspx
http://www.novelis.com/en-us/Pages/Board-of-Directors.aspx
http://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=10269029&type=PDF&symbol=0001304280&companyName=Novelis%2C+Inc.+&formType=10-K&dateFiled=2015-05-12&cik=0001304280
http://www.novelis.com/en-us/Pages/Corporate-Governance.aspx
http://www.novelis.com/en-us/Pages/Corporate-Governance.aspx
http://2gjjon1sdeu33dnmvp1qwsdx.wpengine.netdna-cdn.com/wp-content/uploads/2015/12/ENG_CodeofConduct06.pdf
http://2gjjon1sdeu33dnmvp1qwsdx.wpengine.netdna-cdn.com/wp-content/uploads/2015/12/ENG_CodeofConduct06.pdf
http://2gjjon1sdeu33dnmvp1qwsdx.wpengine.netdna-cdn.com/wp-content/uploads/2015/12/ENG_CodeofConduct06.pdf
http://2gjjon1sdeu33dnmvp1qwsdx.wpengine.netdna-cdn.com/wp-content/uploads/2015/12/ENG_CodeofConduct06.pdf
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Society
G4 Indicator Report Section or Location  Page Omission

Aspect: Local Communities

DMA Sustainability Management  
and Governance

21

Our Communities 52–57

Consumers 66-73

Full GRI Index

G4-SO1 Our Communities 52–57

Consumers 66-73

Full GRI Index

G4-SO2 Full GRI Index

Aspect: Anti-Corruption Aspect did not meet 
threshold for materiality

Aspect: Public Policy

DMA Sustainability Management  
and Governance

21

Public Policy Engagement 17

Full GRI Index

G4-SO6 Full GRI Index

Aspect: Anti-Competitive Behavior Aspect did not meet 
threshold for materiality

Aspect: Compliance Aspect did not meet 
threshold for materiality

Aspect: Supplier Assessment for Impacts on Society

DMA Sustainability Management  
and Governance

21

Sourcing 22–29

Responsible Sourcing 25

Full GRI Index

G4-SO9 Full GRI Index

G4-SO10 Full GRI Index

Aspect: Grievance Mechanisms for Impacts 
on Society

Aspect did not meet 
threshold for materiality

Product Responsibility
G4 Indicator Report Section or Location  Page Omission

Aspect: Materials Stewardship

DMA Sustainability Management  
and Governance

21

Mainstreaming Recycling 9

Sourcing 22–29

Our Global Recycling 
Strategy

24–29

Waste 42–44

Efforts to Increase  
Post-Consumer Recycling

69–72

Full GRI Index

Aspect: Customer Health and Safety

DMA Sustainability Management  
and Governance

21

Environment, Health and 
Safety (EHS) Management 
Systems

32

Product Safety and Health 73

Full GRI Index

G4-PR1 Product Safety and Health 73

Full GRI Index

G4-PR2 Full GRI Index

Aspect: Product and Service Labeling Aspect did not meet 
threshold for materiality

Aspect: Marketing Communications Aspect did not meet 
threshold for materiality

Aspect: Customer Privacy Aspect did not meet 
threshold for materiality

Aspect: Compliance Aspect did not meet 
threshold for materiality
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Ten Principles of the UN Global Compact

Principle References: GRI Index/Other References: Report Section Report 
Page

HUMAN RIGHTS
1.  Businesses should 

support and respect 
the protection of 
internationally 
proclaimed human 
rights; and

Novelis endorses the UNGC, the International Labour 
Organization’s Conventions on Human Rights and the 
Universal Declaration of Human Rights.

Letter from Our Chief Executive Officer 2–3

General Standard Disclosures: G4-14, 15, 45, 53, 56, 57 Sustainability Management and 
Governance

21

DMAs: Diversity and Equal Opportunity, Equal Remuneration for 
Women and Men, Supplier Human Rights Assessment

Responsible Sourcing 25

Specific Standard Disclosures: G4-HR10, 11 Employee Engagement 50

Corporate Governance website Corporate Governance and Policy 
Framework

21

2.  Make sure that they 
are not complicit in 
human rights abuses.

General Standard Disclosures: G4-37, 47, 49, 53, 58 Letter from Our Chief Executive Officer 2–3

DMAs: Diversity and Equal Opportunity, Equal Remuneration for 
Women and Men, Supplier Human Rights Assessment

Sustainability Management and 
Governance

21

Specific Standard Disclosures: G4-HR10, 11 Responsible Sourcing 25

Corporate Governance website Employee Engagement 50
Corporate Governance and Policy 
Framework

21

LABOR
3.  Businesses should 

uphold the freedom 
of association and the 
effective recognition of 
the right to collective 
bargaining, and 

General Standard Disclosures: G4-14, 15, 37, 45, 47, 49, 58 Sustainability Management and 
Governance

21

DMAs: Labor/Management Relations Responsible Sourcing 25

Specific Standard Disclosures: G4-LA4 Employee Engagement 50

Corporate Governance website Corporate Governance and Policy 
Framework

21

4.  The elimination of all 
forms of forced and 
compulsory labor,

General Standard Disclosures: G4-14, 15, 45, 53, 56, 57 Sustainability Management and 
Governance

21

DMAs: Supplier Assessment for Labor Practices, Supplier  
Human Rights Assessment

Responsible Sourcing 25

Specific Standard Disclosures: G4-LA14, 15, HR10, 11 Corporate Governance and Policy 
Framework

21

Corporate Governance website

5.  The effective abolition 
of child labor,

General Standard Disclosures: G4-14, 15, 45, 53, 56, 57 Sustainability Management and 
Governance

21

DMAs: Supplier Assessment for Labor Practices, Supplier  
Human Rights Assessment

Responsible Sourcing 25

Specific Standard Disclosures: G4-LA14, 15, HR10, 11 Corporate Governance and Policy 
Framework

21

Corporate Governance website

UNGC Communication on Progress Index
As a signatory of the United Nations Global Compact 
(UNGC), we are committed to upholding the Compact’s 
principles on human rights, labor standards, environment 
and anti-corruption in our everyday business operations as 
well as reporting our progress.

http://www.novelis.com/en-us/Pages/Corporate-Governance.aspx
http://novelis.com/en-us/Pages/Corporate-Governance.aspx
http://novelis.com/en-us/Pages/Corporate-Governance.aspx
http://novelis.com/en-us/Pages/Corporate-Governance.aspx
http://novelis.com/en-us/Pages/Corporate-Governance.aspx


Capturing Opportunities Novelis Sustainability Report 2015                 82

Overview Strategy Sourcing Manufacturing Customers Consumers About This Report

  Ten Principles of the UN Global Compact continued…

Principle References: GRI Index/Other References: Report Section Report 
Page

6.  The elimination of 
discrimination in 
respect of employment 
and occupation.

Novelis does not discriminate on the basis of race, religion, 
national origin, color, sex, age, veteran status or disability.

Sustainability Management and 
Governance

21

General Standard Disclosures: G4-14, 15, 45, 53, 56, 57 Responsible Sourcing 25

Specific Standard Disclosures: G4-LA12, 13 Employee Engagement 50

DMAs: Diversity and Equal Opportunity, Equal Remuneration 
for Women and Men, Supplier Assessment for Labor Practices,  
Supplier Human Rights Assessment

Corporate Governance and Policy 
Framework

21

Corporate Governance website

ENVIRONMENT
7.  Businesses 

should support 
a precautionary 
approach to 
environmental 
challenges, and

General Standard Disclosures: G4-14 Letter from Our Chief Executive Officer 2–3

Specific Standard Disclosures: G4-EN27 Strategy 8–21

DMAs: Products and Services Sourcing 22–29

Environment, Health and Safety (EHS) 
Management Systems

32

8.  Undertake initiatives 
to promote greater  
environmental 
responsibility,

General Standard Disclosures: G4-14, 15, 16, 27, 37, 45 Letter from Our Chief Executive Officer 2–3

Specific Standard Disclosures: G4-EN2, 6, 7, 10, 19, 27, 32, 33 Strategy 8–21

DMAs: Materials, Energy, Water, Emissions, Products and 
Services, Effluents and Waste, Supplier Environmental 
Assessment

Stakeholder Engagement and 
Partnerships

17–20

Corporate Website: Novelis Environment, Health, Safety, and 
Quality Policy

Sustainability Management and 
Governance

21

Sourcing 22–29

Environment, Health and Safety (EHS) 
Management Systems

32

Our Environmental Performance 33–45

Our Communities 52–57

Efforts to Increase Post-Consumer 
Recycling

69–72

9.  Encourage the 
development 
and diffusion of 
environmentally 
friendly technologies.

Specific Standard Disclosures: G4-6, 7, 10, 27, 32, 33 Letter from Our Chief Executive Officer 2–3

DMAs: Energy, Water, Products and Services, Effluents and 
Waste, Supplier Environmental Assessment

Strategy 8–21

Corporate Website: Novelis Environment, Health, Safety, and 
Quality Policy

Stakeholder Engagement and 
Partnerships

17–20

Sustainability Management and 
Governance

21

Sourcing 22–29

Environment, Health and Safety (EHS) 
Management Systems

32

Our Environmental Performance 33–45
Efforts to Increase Post-Consumer 
Recycling

69–72

ANTI-CORRUPTION
10.  Businesses should 

work against 
corruption in all its 
forms, including 
extortion and bribery.

Novelis does not tolerate corruption, extortion or bribery. Sustainability Management and 
Governance

21

General Standard Disclosures: G4-15, 41, 45, 49, 50, 56, 57 Responsible Sourcing 25

Corporate Governance website Corporate Governance and Policy 
Framework

21

http://novelis.com/en-us/Pages/Corporate-Governance.aspx
http://novelis.com/en-us/Pages/Corporate-Governance.aspx
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Awards and Recognition

December 2014
Our sustainability efforts were recognized in  

South Korea, when Novelis was honored as the 
winner of the Minister of Environment Award 

at the 2014 Korea Lifestyle of Health and 
Sustainability (LOHAS) Awards. 

January 2015
Novelis was a finalist in the Pioneer category at the  

World Economic Forum’s Circular Economy Awards. 

Novelis China was honored with the 2014 Excellent 
Supplier Award from FAW-Volkswagen, in  

recognition of our high value-added services in 
supporting the automaker’s production of  

lightweight vehicles in China. 

October 2014
Novelis won the Building and Architecture Award 
at the European Aluminium Awards for our 
innovative use of aluminum in constructing the Blue 
Planet aquarium building in Copenhagen, Denmark. 
Novelis also received a special prize for our online 
measuring tool for thin coatings on aluminum coils. 

The Aluminum Association honored Mike Zoll, 
Director of Safety at Novelis, with the Marlan 
Boultinghouse Award for industry leadership. Zoll 
has worked for many years at Novelis and through 
the Aluminum Association to improve the industry’s 
safety programs.

May 2015 
Tadeu Nardocci – Senior Vice President and 
President, Novelis South America – won the 
Lifetime Achievement Award at the prestigious 
Platts Global Metals Awards. Nardocci earned 
the award for “a diverse career that has spanned 
four continents and touched every aspect of 
the metals industry.” As a company, Novelis was 
also honored to have been named a finalist in 
three other categories of the Platts Global Metals 
Awards: Breakthrough Innovation of the Year 
(for our three state-of-the-art CASH lines for the 
production of automotive aluminum), Corporate 
Social Responsibility (for our record-setting year of 
philanthropic giving in 2014), and Industry Leader – 
Scrap and Recycling (for our recycling strategy and 
the opening of our Nachterstedt Recycling Center). 

Novelis was honored for Circular Economy 
Success in the Environment Media Group’s 
Awards for Excellence in Recycling and Waste 
Management in the United Kingdom. We won out 
over three other worthy finalists for being a “true 
closed-loop pioneer” in the United Kingdom.

Additional Awards
Clean Tech Innovation category winner, 

Metro Atlanta Chamber’s E3 Awards.

Safety and Health Award, Governor of 
Kentucky (for Novelis’ Berea, Kentucky, plant 

having no lost-time safety incidents).

Top 40 Innovative Technology Companies in 
Georgia, Technology Association of Georgia.

Finalist, Excalibur Award for  
Most Creative Solution, Technology 

Association of Georgia.



We welcome your feedback or 
partnership on sustainability. If you 
have any questions or comments 
about this sustainability report or about 
sustainability at Novelis, please contact:

Tel: +1 404 760 4483

jessica.sanderson@novelis.com

Novelis Inc. Global Headquarters 
3560 Lenox Road NE, Suite 2000 
Atlanta, Georgia, 30326, USA

www.novelis.com/sustainability

Follow us at:

facebook.com/NovelisInc

twitter.com/Novelis

linkedin.com/company/Novelis
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